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Singlax =B =S HERE

Beyond Architecture
Singlax debuts at Today Art Museum in Beijing

G Wi M) MatsuiBft  Editor:QiznPeng Photos Provided by Matsu
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From December 21, 2013 to January 5, 2014 -- Today Art Museum,
SPAMAPS and Time Architecture, joined hands with influential archi-
tects to hold an exhibition themed *Outside the Architecture”. Singlax
Ieisure sofa series from MATSU, a high-end office furniture brand,
was exhibited at the event.

This is a large-scale exhibition which displays cross-border practices
of architects and architectural institutions in recent years. It is
designed to explore the inevitable *boundary” problem concerning
architecture and architectural design during architecture-centered
external extension in the contexts of contemporary China and mobile
Internet. After knowing the boundary in every architect’ s mind, we
can better understand the concept of inside and outside the architec-
ture, and the correlation and energy between inside and outside. Only
by this way, we can know more about every architect from a compre-
hensive perspective, not just from a formulaic illusion produced by

the profession itself.
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When it goes back to the architecture, it is an empirical discipline involving various areas. Different from the obsession of a scientist and an
artist, an architect with an architectural background usually has a myriad of interests,talents of an artist rigor of an engneer, speculation of a
philosopher, vision of a historian and harmony of a politician, so an architect is perceived zs a versatile person, which fundamentaly deter-
mines the cross-border gene - either interests oflfe and self-cultivation, or comprehending by analogy. For a period of time, the restless and
insubordinate architects, including those in the areas of architectural design, construction management, teaching and thearetical research,
have already sought for a new self in different areas and in different ways, and they explore from different directions and pay attention to
different disciplines in addition to architecture, 5o as to improve the definition of *architect” . Perhaps, no matter how “architects® in traditional
sense try to break the border, they still cannot hold their own energy, so some people no longer repeat what they are doing, but try to do
something else, which is called *cross-border" ; some others find that the outside world is more wonderful, so they not only just cross the
border, but directly overstep the border; some stand their ground, and expand the border to others' territory, which is called as “boundary
extension"; and a few unbounded, and they t their will
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traditional socity, and acquire real liberty.

of produc For the time being, ify it del
ately orto judge it with the so-called authoritative academic theory. They are
all new individuals, which have their own systems and their own energies.
When they break through the world, hey actually open themselves up, get rid
oftheacrec i, o i g o esutes ofr s, and mee
one o more different rols at any time. Their vitaltes and creativiies beyond
ety needs.
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Singlax sofa, co-designed by MATS hang Xi and Ren

Hongfei from MATSU, is a piece of ok o integrate in architectural
space as well as show office life and artistic humanity. Rooted in her experi-
ence ofoffic e i moderncies, Zhang X, an archiect and s product
drsvgnu
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The freshly furnished lounge area of Singlax is It by sunshine through the French windows. A variety of fruity-
colored sofas set in shiny metal frames are like adjacent islands representing different emotions and states of
‘mind. The fineness of wool fibers sends off the allure of nature. No wonder desk-bound employees are fascinated
by this magically magnetic lounge! They tend to more often take here team inspirations and interactions, cross-
department cooperation and external coordination. The air i filled with pleasant clements all over ~ mellow aroma
of coffee, delicate fragrance of tea and free of disparities.
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MATSU 2014 Spring New Collection
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furniture industry, excellent space planning and quality furniture products will become classic examples for the

"M-office" (MATSU mobile office experience center), more and more people began to accept and acknowledge such

brand war. v

AR, ARGF P R B, BAHE
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“Trend" and *fashion" have become a keyword for all walks of life, especially in the fashion world. For the office
industry. In recent years, after MATSU proposed the notion of *Mobilized, Socialized, Leisure office* and opened
3 way of life, and naturally there are some industry followers. For these “followers," MATSU does not worry much,
because those who blindly follow the trend can never seize the first piece of cake in the market neither win the

2014 SERTEGNA, ISR ORI T BAHRBENL
SEMGENE, Gentleman Y&RS X-box FJL, FHEIMIEH
THRRHASEINMAT= S Ducktable /1hse

At the beginning of 2014 Chinese New Year, MATSU innovatively
designed Gentleman sofa and X-box coffee table for high-end com-
mercial office space. Meanwhile, MATSU also launched Ducktable
small side table, which is a public office product that meets leisure

5 8 S — st
ARERARTS , LIRS, ERIRITRIBR A S NAFERR,
it ]
—AMREAL. WHMERECHEANIRREBNE,
BT, LESBRRNDREATE. NAERRE
SEHE), BRENFE. RBAHANKOZR.
£ & TH —— X-box

Details & Attitude —— Gentlem: X-box i,
With perfect details and a sense o s-mphmy its design is inspired

ST IBABFRIRIL “*’ifﬁk M. kiR
A" BRABETUTHPHER—FUSEAR
DATHRHRAE, Eé’l)\‘ﬂﬂ“ﬁ;&nn?? El i
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For MATSU, “Mobilized, Socialized, Leisure office" s just an office
style that meets the needs of certain people in the diversified market.
Itis similar to the fact that some people prefer high-quality
gentleman' s suit, while others like a simple yet handsome cowboy
dress. These two very different styles co-exist, and neither can replace
the other.

Tnat' s because we need both a decent lfe and an open attitude. We
can live a colorful life or a plain one. Thus, the world can be rich and
diverse; and thus different enterprises’ office space will has its own
unique culture and personality.

by gentlemen' s suit. Its arm featured a delicate crooked design,
which looks like an enthusiastic yet just right gift from a gentleman
at the first meeting. The robust and tight lines make its overall
visual effect simple enough, while the change in detail makes it
different from a basic type of sofa. If used in a modern business
space, it will present a feeling of solemnity, elegance and humanity.

EEQSRAR, GRARTEHREL. AHH X" X
X R, TP 528, Rkt
R MRFHRARKE, EAXMELTEMNNER,
REAH. NEEWE, TUARASEM, KR— S
R

lines & Surface — X-box
X-box makes use of the contrast between lines and surface to show
overall simplicity. It adopts ultra-thin yet strong metal materials to
show the perfectness of modern craftsmanship. The inside
“X' -shaped structure serves as a self-support, which enables it to
be used and transported more stably. Meanwhile, it is a good area for
storing, enabling the tea table to be placed either vertically or hori-
zontally. In case of space need, more than one such tea tables can be
placed together to form a storage system.

Gentleman % & X-box L

it FHE LEENO

2010 FHELTFHPRBRYER

2010 4£568% Red dot design award winner:

design concept 2010

2012 4.6 AIMA MATSU E4

Genteransof b Cofe ol

e

2010grduaed o the i Accery o At
e Dot A Oeign Concest 2010

2012 joined the HATSU Group.
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DuckTable

Dances to Your Mood

Duck Table is totally different with the
common table and can enhance the

meet different needs of people who sit
around it and have different heights.

The naturally sloped surfaces give you
more comfort when you are typing and
the bumps at the edges can prevent the
objects on the table from falling.

The duck web-shaped table leg can be
inserted into the bottom of the chair to
make you more relaxed.

And the hook an the table leg can be
used for hanging your bags.

e 2014 FEEFRBIRBM=R"R, Gentleman HE.
X-box %L, Duck Table /)i SEEKHLI MATSU S¥F RGN
SRR S B, BULLF . BIEMER

Duck Table

WRHR: £
A RIS

2008 HSHEARI AR R 0I8=
2011455 FHUA MATSU SHEHSE

2011 RERBREARRG AR REARTEL
2012 KGR TR - PRSI
fen Hongfel ndustia Desgner

Graduatd from Shandong Universty of A Design
Waior i ndustial Design

BIIVAETEH R

Gentleman sofa, X-box tea table, and Duck Table small side table,
launched in the spring of 2014, reflect MATSU' s persistence and
pursuit of original design. With the help of such products, MATSU
can create more perfect office space and an inspiring office ifestyle.

2013 100% Design (Shanghai Exhbiton)

10-11
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FHERAAIN SESIE PRI, WRLSRN " Sl
)

535 Dirk Wynants( 758 JE BB TAZR—MOPIAE, BFRIRERE
BR-MERRITTHE. 08, REA—BHZXBE XM SERHENR DIRK
WYNANTS DESIGN WORKS,

BASERAETRIBEER, WSS, EHNHER, BEXRBHRTSHR
SRR B BB ST — AR SRS, PSRBT hTINER
BRI B XHEASE T, A REA KRS Nimbus LED XT
85 Kusch+Co REHBAMAT Dirk Wynants Y3, 7 Dirk Wynants &3,
Nimbus Modul Q RN Kusch+Co Volpino L&/ @ TR B EIEIFHF
AT el E2AMRRAEEYE, BN L ERGRERMRITRS, HFED
BANMFFRESEIER T — R ER.

Dirk Wynants' s studio in Shanghai is 2 mlti-purpose space of design, teaching and display more than a design office, which is
named DIRK WYNANTS DESIGN WORKS.

The whoe space features white and black colors, bright lnes and structure, undecorated cefling and simple cement ground to show
a sense of pure design, which makes mind and thinking clear and creatve. In the space, Nimbus LED and Kusch+Co, two Germany-

based partners of Matsy, naturally become firt choices of Dirk Wynans. In hs opinion, natural and simple Nimbus Modul Q.and
KuschsCoVolpino perfecty highlight his pure and low-profie creative space. Moreover, Germany-originating quality and design
aesthetics make ths open space look coo.

“g Y EE"

8 BRZEREDirk Wynantsi&itT{EZ (MATSU Reference)

Multi-purpose Space of Dirk
Wynants Design Works in De Tao

( FUDAN University )

B8, KB ER, WSS EorSummer ProagrapheFengfang o

DIRK WYNANTS DESIGN WORKS
2013 4 9 ARATISTAYANE
A¥EBARZARELE, 2ARIE
XE, S¥BERE Dirk Wynants 4
Ko MEKRF EBMHERFBA
XT—AEH “KIMTEE" B
¥4, EXE, RALHRFTE
ARFROR T EMHENERT
FENRERET L, MOABIRE
WE, BRSFHKEAM, Dik
Wynants BEEBEEHREIAITZ—,

DIRK WYNANTS DESIGN WORKS was built at
the Shanghal Intitute of Visual Art (SIVA) of
Fudan University in the Songjiang College.

where masters i different creativity ields
from all over the world will regularly give
courses or workshops of various natures to
share thoughts and experience. Dirk Wynants
is one of them,

Dirk

Dirk Wynants ISR,
RELE PSRRI R, TR, BHRRFRHRIT
EIBA, thSEMECRMERAR, STINRR— M ERERN
PR Ao FEMBIIZITESE, f¥8E—4RU: “Tools for
Togetherness”, BMEfI—{7=RaELIRESHIKI, My
RAESARESTERRFEBROFRT, ARBHSIAR,
RAAR, REARIFORS. JLHFEHEIREESR, Dik
Wynants R, R RHER,
FESRKIBETHIID,

outdoor In Belgium, y s
an experienced design team and operates his own beer brand. He follows such

in particular,
fgner, he ha

principl of “Tools for Togetherness* i his design philosophy. n other words, on
the premise of realzing s basic functions and aesthetic requirements, any
product or creative idea should have the appeal to attract and get people
together forthe purpose of sharing. Dirk Wynants fias done in this way In his
the created more

12-13

Y g
20years are il very popular today in the market.
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The teaching zone at the entrance s followed by black pantry space and then
sdminstativeoffce e, smal r:zdmg and discussion zone and meeting

Wiynants, it s better to work a home than conterplating in the cubices He

@R REE

Iﬁmﬁluiﬁt DIRK WYNANTS DESIGN WORKS mg

" Kusch+Co Volpino Loungo Char #kiR#
Nimibus Modul Q LED

4" DIRK WYNANTS DESIGN WORKS FYTERRA#E 200
FIiK, BMRK, BHRI5. EREET Dirk Wynants Z65X
EFRMIGT. RIFEIMEEEIE X1 EE, B8R
FREHRA, #Re Dirk Wynants ZILABASRIRI5E
B MIAFHEME E3RIE, Dirk Wynants XHXAEEEIRLR,

RERE, MBAEREMER S INRABAZRES, A
TOFTHASNERR FRAMME. R, b ARt
THhER, EREBITREERXONN, KW, FRES
EIROSER, ST —MRTFREZREE,

Flexible and smart DIRK WYNANTS DESIGN WORKS covers an arca of more
than 200 square meters, where Dirk Wynants is devoted to design, brand
consulting and education. The space and furniture are jointly designed by Dirk
Wynants and his team. To a degree, Dirk Wynants' s planning for the space
coincides with the idea that he practiced when developing outdoor furniture,
ie. to break traditional boundary. He has always been thinking how to use
sitons futie b he o 121 e ot it or furniture.
Similar eak office, meeti

Tmtatonsin s woone et 1 Gesion st to ereate an opening
space for communieation.

AR
ﬁ—m&mm&mwmxmgnmmas~¢5
RoE. BT

R RERRGEH , THHERIR DSME%, 2SR
FRNHEERNNE,

The large-area bright glass wall of the space fosters a welcome and opening
atmosphere. As 2 highlight of spatial layout, the big blackboard on the wall

gr paper v
Wynants immediately show and share any of his creative idea by chalk.

Xigg5 b, TEINONBIESKFXE, P ENRK
6. REMTENAR, NERBIERUERWE 5 M85,
TIRBNHEXEFRABNETBHRMN, BRETER

TIREBETRIEZ BN EFTE
W, BB E BT

DIRK WYNANTS DESIGN WORKS is mainly divided into five zones, namely
reception desk and teaching one t the entance, ransiion! antry pace,

smeet >
ing zone. These zones are ammcuy and yet vaguely separated. They are

SHOBHRD—RERE,
distinctly separated because of clear and bright separation by framework and s
are vaguely separated because of natural in-between transition as well as Dk Wynanis S TADRE TR X BE AR,
possibilty of combined use. AE— RTINS

L R A, TR KA e I, HER T %
7 ARl -*&ai;a—nmrgﬁﬂa, et 5 b
i JHoes e, Bl 5
» Dirk Wynants #§T TWTHHN g2, R — BB EKRTUFARHR, ARBABHL,
e
between form
Th lagest spae i eahing 2ume Tking esepion desk Ay it walking o the s byan for creaion i design. Foncion s 4o ot wrk i he
white table. The DIRK WYNANTS DESIGN WORKS because pure and simple form actually
I | product, (he Iﬂng table the space leads his team » r demand and flexible form contributes to mvusnﬁﬂ
it. For example, jice under the table top plays the role of addressing  functions. DIRK
computer clean and high-cfficiency way. in office style (creative office in particular) and teaching to some extent.
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2 MatsuLencos Workstation Tk
Kusch+Co Papilo Swivel Chair M

RFMHAA Bt 57 R THF—4
WEAA—SARE. RN, —MEBHRRATER
A,

I B

TEENAE, TR
SIHRR. HLRAH LN NRAT HEERLFEAAHET
BAL, WRBSBHHASE LR CJ2 ATGT , Hik A0
AEIHHATR EHR, LUK IR BSOS
RRTTR, PARRNDATRSHE LARESHERFRT
HBEFNZ—o
Excellent talent pool and highly efficient employees are crtical for  business.

Therefore, a pleasant, heaithy space, and a work environment that can arouse
unlimited potential of the employees and promote communication and collabo-
s hee Jon png oplan:

ture tself assumes an important role in shaping such an environment, and it

can attract talented, experienced and creative staff. Future Petro, a company

that attaches great importance to taent, invited CJ2 to provide design for its

the to of whole office

for i i conference

ares, and taini its
advantages in recruiting and rehmmg talented employees.

NCTHBAEARHHRAS (“HBEL" ) BRATIHTHE
TR, RYEGEM LA RE=NNER. 2014 &£
1 BERFEIRARR LU TRRIRL 7 17-18 B

Zhejiang Future Petrochemical Co,, Ltd. (Future Petra”) headquartered in
Ningho iy, Zhfan Provics s Crin's eding i-parydisrutor of

FEFHA TR

HTRIEA RN ERARSE (MATSU Reference)

Growth in the sun
Zhejiang Future Petrochemical Co., Ltd. headquarters

G WE A Kusch+Codfit  Editor:QianPeng Photos Provided by Kusch+Co

i AR ER A5 AT SPARK( JR SMCAIsop )
BHRGITHREL, ARRRENGENESE
BETREREL— R REARGELA
ERAEIR A RS, LB SEWAER
BSTURAE LSBT,
[On K_affllcss“,n?;imn;d by rfnown:d Brrt:h;rthlteclu;;l ﬁrl:n zPAR'K lethiyghs
(orginal SMCAIsop), people can have a i s view of Ningbo due to 1" s ey opsus mov e simest  stsmtts

the building' s advantageous geographical location and storey

height. Sunlight sheds into the windows via large-area glass, making ¥, UL TAT LA ARBRIGHOSI T LI

in a warm and
BRI
ML BE— B
AT o, MK
DRSS,

Quiet room in downtown

The light coffee-colored walls and flooring at the entrance gives the
entire space a chic, comfortable style, to offset the feeling of coldness
‘brought by the industry.

Pracessing of gray brick walls, natural bamboo surfaces, decoration
with pebbles and transparent glass intervals of the conference room
stintevls addsom quctness away o commerdlhuse to the

in this atmosphere will atways get olong with thel work ang
colleagues more nicely.
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SABER

RREREXABRNOEES, WL EEH RN SR8
BEHRGTST —BIRHROE) . REETRRKSTRZ
%, DEFE! BERYS CJ2 MRS SHERRLR
LEBNEA, ILHEREET R3B, ASHRRNER,
KRR EREI FRRRRANLEMN, Ef—RASMER,

BT B, FEit5Y
W XERT BB L ERNRF S RRRNH
B

The brisk. rmge solor o diferenttocks of the sreenadds to e space o

ausgrayess Some s ae sk while cihrs may be e and the space s

TSU and CJ2 designers add a spiritual movement to the
Ik oo he g el oo i e st T ko
Fegular s actualy et atr el srutin. Ay e of o misplaced

are ve/yp:mcmaﬂy place. Trisisa tstof MATSU”  roduction managerment

HHT + HERTE

SHER

RBBREAEAT SRR
wilaffect

230 )R , STHA

T, A&7
EFFAROBET, THERURARLER, FUSRSITR
AR, UHRBLIER,
TAMIrEE.

Jumping space
Light and spacious open-plan office space, the effect of elevating
floor space, and convenient communication and sharing among
employees and other features made it quickly become the mainstream
of Chinese commercial office space layout. Future Petro also chose
this way.

The 230 work stations are neatly and orderly arranged face to face,
and the shared traces under the desks streamline the complex cables
and lines, strengthening the sense of space order. In the well-
organized space, work stations use desktop screen, with whiteboards
and nail plate as materials, which creates space for the birth of ideas
while maintaining permeability and zoning.

4 KuschsCoPapilo Swivel Chair /A
Kusch+Co Ona desk Conference Tabel &

/

HTHEBNER, ENEBIRE, TESHBIE

FRR

Lenco+ BERIST S¥CTRRE H
HIBIRSEETEAT HE g MELSFHE, F5IR T
HRTFEES TRZENRFEHSERTE. Wﬁﬂ;}:zimrﬁm AT

In order to faciltate the management of departments, in the aea of the corre-

sponding department, the space for the head is surrounded by Lenco + floor

e, whih ot ony it e ity of e opn s b lso
he degart-

: Google MFRMAIIMATREL,
MZKM%’LS@QI’T o TS F b
G BTE, EM@E@!
RS, 5Hi

mental ead. Morcave, it help good nteracion
between the supervisor and the subordinates:

BRAEHEE, BENRERK", ﬁ
BHR—ARY, ERBHR—ME
el disive: N

¢t
Matsu Lencos Workstation {4
KuschsCo Paplio Swivel Chalr 2/

%I EESORAL, ILHRAET R
BRI SEH— 2 HTLR |

SF 60-70 FROLUR, FHHRMCABBTLRE, i
RENRRAUS SHFSE, BONRATESHNNL

Wait for wind =0, R A
Compared with the office space of bty
Future Petro' s headquarters, a lot of

foreign commercial offices, especially FZEE rPEﬁiﬁEMz)ﬁﬁ* Wﬁ‘mEkE—'Him
those in the T industry, are more stylish, gl "
such as Google' s hamelyoffce environ- g e e

ment and Microsoft's user-friendly space
design. For China, a country features the
civilization in traditional manufacturing,
it requires more patience and time to see
attention to and changes in commercial
space. It is like gliding, the player has to

“wait for wind” , and needs 2 good
timing, and more need a process from a

For entreprencurs in the 1960s and 19705, especially those in traditional manu-
fer

a large and imposing office space, and appreciate dark wood furniture that
ion I mari ; i

while Future Pe
e am:h:d by Chinese mznufacmung ko office space and the

quantitative change to 3 quali

18-19



| BT | sgitesial, RBAD ANALYSIS |
- Kusch+Co iHOLAI Lounger Chair $ki# ‘r’

. - A,
Az Damiaan ;‘ e

Dicht bij het leven

I.N

Az Damiaan SEERAETEEFIR
HBHBEN, RE—FTRET X
BEHETRE. ROTHBER
HRRESTRSNGAER.

Located in Oostende, Belgium, Az Damiaan
General Hospital Is equiped with numerous
advanced medical devices and is committed to
offering patients top-notch medicalservces.

& KuschsCo Vople Loungor Chair 4BH

KuschCo Vople Lounger Chair BRI |
& Kusch+Co Vega Armchair 6k

FLAGH FE RIS SIEIKRE Kusch+Co % AZ Damiaan ERBHRF, Bl T

—MREESR , R K FEHAS BR8], AZ Damiaan L& BB THT —K

AMERSENEE, KETHNURS BSATRNE D ENSERITHES

¥, TREXREY AWML, 3% RN SR, MASESTE Sazh. B

DAZEANENEREE) T, €84 AZ Damiaan FHEEFE. FY)IRE.HE

@ D, L\ IS 2L, RETRIDE—FAENOBERELEE
H a8 % A

Kusch+Co, a Germany-based strategic partner of Matsu, has supplied products to Az Damiaan and created a color-
ful yet rigorous and unique hospital space. Az Damiaan breaks general concept of hospital space, where consulting zﬁ’:ﬂ;ﬂ‘ﬁg . Mg . anerEsRES

. room, waiting room, doctor’ s room and other spaces are dotted by red, yellow, green and other bright colors
2& 3]0 AZ Damiaan £2&ERE (Kusch+Co Reference) It o ol s it e 5 s bl e Wit and el AOsprE %, 8 Y o
The qesiqnus considered some typical psychological states and negative

FERS3ENG,
IR

Color Cure

AZ Damiaan General Hospltal in Belgium ( Kusch+Co Reference ) ey i, Conr o b s vl il

g
BR: MR EA to fluctuate, all of which will y indirect

influence on our emotion and psychological state.
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> KuschsCo IHOLAI Loungor Char $hiRH

= 2 s

SEAER—BREK

# AZ Damiaan ®fTP, HOLA! FIIRAERIGRBANR
LN, BT BN 4. BRRFHELE, LBER
I8 N 4

Sk, —MHRBAEBHERAR—AAD PR,

Drink with the Sunshine, The Cafeteria

I the AZ Dami i
colors. White is dotted by red, orange and green to physically and mentally.
relax patents and medical workers. A row of French windows let warm

RISHBEEE—BERE

BENESUHEAARSTSRNER, RANIHEN

ERRAM DT, BIT RARBHEBEHRE
e

ERFRABAERERE, FEEARGERGERENER,
Kusch+Co ffy Volpe $ki#, —AMEIN=4#1R, HEEMZ
i B B

Volpe $RiRE, ILBEFRANMHETRAR T BSLEPTHER,
FERTRENBERS X

AHappy Companionship, The Sickroom
i blocks,

chairs and user-friendly rest rooms. The traditional spatial design that makes.
patients anxious and uncomfortable i replaced by warm and sweet home
feelng.

Tne hospital takes full account of patients and offers visitors comfortable
chairs. ipe hair wi

tients and their i lie
‘down and take a rest on the Kusch+Co Vople High-back Lounger Chair with
exclusive pedals.

€ KuschsCo Vople Lounger Chair I
& KuschsCo IHOLAI Lounger Chair £%48

BFNFR—RIZK
ERSRRXAED T LFHROE
¥, BHLETSHRATE
HOLA! IS 0S50
BHERA IR B
HOLA! #5# SH a2 RISt
it, TEBPILAEEERY, BT
BB

Orderly Waiting, The Consulting Room
The waiting area without brght colors s by no
means dull {HOLAI stacked chair becomes frst
choice of designers again by vitue of its imple
appearance and detal design. Smart interspace
design between iHOLAL chair back and seat can
effectively prevent sundries from stacking in
the chair and faciitate cleaning and mainte-
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SIMPLE DESIGN
BEYOND SIMPLE

"Everything should be made as simple as possible, but not simpler”

B HEYEMIZR TR R AR, ERRERAT B
ZEUB Norbert Geelon MAHE, MR R R4, HEA T —ARENEHEE
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Fod

Volpi

Sao Paulc

TGS, 3
fotgiits, ROEHTHHE.

A

Q: MATSU
A: Norbert Geelen

EEFREFRAANGES, MEEMN Essen A¥FTH QA ASEBZREX/MANRS HEMH> R “Sio Paulo” BEHH:
TWRHETE, EEMER 90 R, XBUASIRGIF  Regard to your latest work "Sao Paulo” , why you choose the city Sao e ¢t ie
?
R BERAH Mattoo Thm THETik, EmARF ™ conneclion and nspiraton from the iy
. FBAFINDHFERRATEE, iR = i
TN, ERATRARID, ERNELART A RS AR R, SR AR
#ENorbert it oo honmy
BEIET IR EERE), B, 94 D L, AT NSRS, MO AR
pct AUBFFEANTF AL 8o
EBTR ., RRET : *Sao Paulo" 35 a city stands for brazilian vitalty, passion and “oie de vive” and at the same time i the thriv-
H-HBEES. ing centre of an emerging economic power, Brazilian modernist architects and designers connected minimal-
ism and functionalism with sensuzl, curvaceous sapes in their projects, many of which can be found in S3o
1o the designer’ i compleing hsstudy  Paulo. These are some of the associations reflected in the contrast between vigorous, elementary and clear
ofi lines and contours and flowing, continuous, organic surfaces.
an lndepenﬂtn! designer nl Man:e “\un studio in. lwy in the 1930s. As far as
and the
ottt o 7d ot v tnuon o e ond iy, @ 1 Volping® 1°Unversor ik, “Sio Paulcr B EATRARAERE, REFHRT S
e e e s e pssionae d ur,payin et o ceation of weipe
inspiration and flavor. In Norbert Geelen' s designs, yo traces of BUt B — el . . o
ol Grdily 1 e bcame e, ard e vaveled between y Comrd o Un e, o, the S Pl s o Bert and i, it g 0 e
a change or due to other reasons?
and has been npemlmg it ever since.
A R=H A 2 e i, RS
A CHN" 2, UEEAERRANNS (PSR, HESHKT ), MAREAENNES, )N
REARROREAMGER SRR, RETER , BB AETRRNATR (R ST,
X3 ) WA, AEERM. BT, 4% Volpino' 1 'Uni_verso’ ARIHSHIERE, fEAEAH
*Séo Paulo' WIRSZRE . EETESMITE. FERMEHT, BRAFLR b, MK
cing
Alltree projects are built on the contrast betwieen fluid, sensual shapes on the one hand and stcaight, firm,
powerful shapes on the otner. The basic ‘rule” we set ourself was that al clements close to the human body
(so for instance seat-shels, armrests etc) should have an organic design, favoring touch and sensual experi-
ence, whereas al structural elements far from the body (the bases, beams, supports) should look simple, raio-
nal, engineered and strong. This s true for al the three products. But while Volpino* and "Uni_verso” are
fairly simple, straightforward products *Sao Paulo” as a task chair has a much more complex structure,
consising of many more components, strucura elements, mechanis et So it s not o much 2 “iferen
\ style” but more the appl product n a different context
Q “Volpino" il "Uni_verso" H—4365BTH ( ) MR
The Uni_verso and volpino can share the common element (the chair leg) hnw do you figure out and develop
thisidea?
A SR Volpe' Aty “NRE" MEAFFEET Volpino' BEASE, RAABEREBHE—

MREEYUGARTE (RIEESHIT ) MRS, ERERRISEEEXA * Uni_verso SIMBERERIER
F—ESulitt, MR Universo' (93], RINMRIEBELZR—DFENFS, HPHFR

R, R RIBISA TR 11
BATEIRE, 7. TEJESR

WS, EXAMRRERRFING TR TR,

>

o

>

When wesarid todevlop Volping" a5 a"sall iater” 0 he Volpe lounge it we warted fo create an
armehair with an -shell but with di to our “Uni_verso" range of multi
purgose chairs."Uni_verso? from the beginning nad been planned as @ system of various scat shells and an
even wider range of different bases to allow for the multitude of variants that were requested. We realized
that by keeping the same attachment scheme we would be able to share bases between the two product lines
and furthermore we would create a stronger link between the collections making it effectively one big family
of chairs that can be mixed and matched harmoniovsly.

RITEE ERIAR, g e
You workin the ofice funiure desgh e (ot many years,we can say that youare very gt 04
cooperate with the well-known office furniturt keeping pace with the evolu-
g that mey happns I European. Can you shre with us omé ofyout thinking it rnd of wesiern
office revolution (suich as the work modes) ? And how the furniture designs change for matching up ths revo-
lution?

NAEMBRIRIES % 25 FERHT —MEANEL. ﬁﬁ&m'fﬂmaﬁlﬁﬁ R, FEAK
# TR FEXR

FIEAT ) i, SERES

o H—AE, IT 7 &, B
AREMEENRRRAR S HARORADME LRF , IERENTRL, Bk, ¥R, ik
ZENFEFERBRREEURER MRS T, REATHHERSD T LS RERATIOR.
Bk, —WAW R, —MESMERTERES, [REBTEMENSIRM IR
07 ERMAHE, CTURSERR. §

BRAHUENHRT.

Alot to say about this. Just some thoughts:
The Office as a work environment has undergone drastic changes in the last 25 years. Information technology’
has revolutionized the way we work and will do 5o in the foreseeable future. Global competition has forced
companies torcorganize work resructure organizatlons and rehink theirbusiness.The only nvariabe is
change and the rate of d to adapt is and will be the most
important factor to compete. And while this avph:s to companies and organizations it i true for office furni-
ture as well. On the other hand the IT revolution is now reaching a stadium where technology becomes more
and more invisible, oerating furniture from its role as a mere platform for machines. Companies are not only
in competition for sales and customers, but also for the best, most qualified employees. A pleasant, healthy
and stimulating workplace is becoming more and more important to attract a gifted, sklled and motivated
warkforce.Furniture will play an important role in providing working and living environments that value
employees to their ull potential,favoring communication, collaboration and creativiy.

R, WERITA?
Regard to the detail, what the "detail* means to you? How do you express them?

BIENRABEES BN AT (BEAREXRAKT ) —03F, “LHEETH". —

7 AT B4, EMLHRER AR .
RBPOERIR RSO, LR EBRME—MVMET . B, RESEHFRT U
HWE— SR

=)

=]

>

\
,{_—-\\
—

e t0 the famous Mies van der Rohe quote "God is

The overall concept of a product needs to be
carried out coherently in all its details to make for a successful,
convincing design. So | am meticulous about applying the same
design principles throughout the whole design process from
general layout up to small detals. | usually am involved in every
relevant step of the product's industralization.

WG, GBS EERETA?

What s your most want to delvery to consumers?

PR AT T
HENAE, XERG—MAE, ERIFTEREEIE
MNBFBRERAEAEHT—MNED (HERHRE
HREWEEE, EERAMRTRAY ), ARGE

R MERIR

1 think that an empathic approach, that means putting yourself
in the position of the user/consumer, should be at the center of
every design project. That doesn't necessarily mean that the
designer has to fulfll every wish the user has (sometimes prog-
tess in design means going further than o even against user
expectations) but knowing about the users needs and feelings is
the foundation to make conscious design decisions.

BRI BL? ERORIHER L, ENRE
OBRR?

Inyour design career, who or what influence you the most?

Eames 3. Ame Jacobsen. Joe Colombo. Mies van
der Rohe, fEBRBRKMHANE, MNNERLTR
REBR. EFHRRRNEB—A? AMHE—1E
HREFMNRG, mR—EEB, BRE Achile
Castiglioni,

Again a difficult choice as there are many design masters |
admire.

After all we, the present generation of designers are *standing
on the shoulders of giants” bulding on the foundations laid by
the Fesof theEsmes,Ame Jacotsen, o Colombo,Mies van der
Rohe just to name a

IFthere s anc dcsigner that has impressed me more than any
other, that must be Achille Castigloni.
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BB B "— constructive clic

& RG], &
BEHERNEHEHERCHRXITR R, TREHNE
ERE BB R, ROTHEEREN—BRNE; Nz,
BEENORATAUEKASHRY), LRESHETHE
Ko

Colorful Window--constructive clic

The corporate display wall built with constructiveclic is also very
special in that it is highlighted in the black exhibition area through Its
fick colors; whereas the decorated partition boards tilted to different
angles are looked like small windows leading to the exhibition space;
furthermore, the irregular round-shaped white gauze suspended at
the entrance added levels to the black space.

BEZE Pila petite

FEH@—RER Pila petite 3EIRRLEH, RRT T8
LR, NTHERARGOAERE PR ] WA B SHA
BL MIRRA L, 1 RE"ROKEHIRE, IRARFEE
BRI, ATER T T ERRAIMENR

Invisible house——Pila petite
The brand new clip-on profiles for constructive pila petite for
example show how the supporting structure can be covered up com-
pletely, thus making the system nearly invisible. The fact that this
works even with translucent architecture is impressively demon-
strated at the trade fair by the staging of the ‘green house’,

burkf eitner

RETHNAXER
ttobox

BLEMNRA—HER P AR L
B, SRR EENRE, B
HERRRY) , RIARE B0, RE
FHBERNL; REBRAL
ShIBERAF, BILH constructive
clic, FHREDIER OttoboxeX—
), MERART | TaM Ottobox
5 Pila petite #ER AR
ERRABRE D IR

Moonlight Treasure Box in Darkness
The entire BL booth reversed its usual
*technology, brightness" impression,
instead it adopted extremely “mysterious™
black color, and applied it to net fabrics,
reflective board, glass, and even carpet;
the black anode-oxidized treated connec-
tors, classical constructive clic, plus black
framed Ottobox. All these are extremely
cool! On the other hand, the bright glass
box built with Ottobox and Pila petite
appear particularly conspicuous in the
black booth

WHRORFR, XF EuroShop
EuroShop BT 1066 SEHHERER, R
RERTWR A OBHL, [ E5AH)
SEMRR, RKTRE 20 T,
St

=
. &

EuroShop MR EBAR—ERTHL
R RIS (EurcConcept). B
BULRBRE, XAERBROHARES
(EuroSales ), BETHUER. MOKHRS
RRKR (EuroCS ) MEFSBYMYBER
HERFRBRRR (Ewobxpo ),

TEE EuroBxpo, RN, "W RAR',
RARSHARA SR YIRS

EuroShop — “show in the show" of the World

EuroShop, founded in 1966 in Dusseldorf, is the world's largest scale
and most influential fair of the retail, advertising and exhibition
industris. With an exhibition area of over 200,000 square meters, the
fairis held every three years.

EuroShop has four sector s -- EuroConcept, EuroSales, EuroCIS and
Eurobxpo.

Because of Euroxpo, the exhibition is known as *show in the show"
of the World, and is a large industry gathering of German and Euro-

pean booth design & construction.
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Figit Eigy 2014 LiBERR&ITOIRERS
When the Eastern

and Western Meet

Design Shanghai 2014 International Design Expo

Editor: Qan Peng Leeno

BR: #3535 845 Design Shangal %
Photos proided by Design Shanghai, enfang Lu

BRIRTRRAIR

E %uf Media 10 48], R
BERREERA

RS

"“\'m\if‘/
L Hay. Hansen, Pv ch.
19 Greek Street, Tm‘umdr h & Goodwin,

N
]
M 1\1

James

Magis.
Fleming & Howland, Cole & Son, Bt BAER . Villiers S QABIGE

UK., Tom Raffield.

L 1%

20
HIT Ao

The event was co-sponsored by the multi-award winning Media 10, a Britsh company for organization of design
expo, and Shanghai Art Fair Lt led by Mr. Gu Zhihua. An army of globally wel-known international design brands
dislayed thei most casicaland most novel design works n Shangral,which were shown n Sanghl Exfititon
Center’ s 10, exhibition hall’ s respectively for , classical and limited
editioncollection d:s\gns Among them, Hay, Fritz Hansen, Pinch, Magis, James UK, Tom Raffield, 19 Greek Street,
Titchmarsh & Goodwin, Fleming & Howland, Cole € Son, Zizaoshe, Xiqi Art, Viliers and many other brands launched
their latest products at the Expo.

E

RAORT OB,

ign Shanghar's o mae

marking postadd much unique interest o th figure.

[53t15 ] 2014 LRERGTIKMRET 2014 £ 28 27 B3

B 2 BELBREPUES.

3B 150 MEFRERITRIPRTTRLAE, b 0% NBRDELHA /
REPE

Elﬁﬁmﬁ&*@ﬁ‘ﬁuﬁ!@u

20143t Exhbiton Cente.

brands remicred in Cina,

HRIRIHE
HAY, piszF 2002 £, BOTFRBMASHARRBLIHT
WIERER., I 20 #42 50-60 FERALRRIHIRIIE
HEM—H, HAY —HERITHRIR SR, HAY TRUTeHT
RARERNIT, ROLMUEMGSCTIIAT, Fr, RIER
RABNENKR, LESHAZRRENRI> R HAY
RSO BETRROAHIRN, hSAMRTHTS
FEHRE B — SRR IRREMFAIBRRIIES
FABBAFHRRNEATRT. EFHRIHHORRITUT
ATRRATAE H)ME&-E% FIRHESURE RIS,
it B

N *ﬁ‘&i&&}hz&tﬁm

Contemporary Design Hall

HAY, a brand born in 2002, is dedicated to encouraging and helping
Denmark’ s furniture design industry revitalize, and reach the
summit of contemporary design innovation it had reached between
the 19505 and 1960s. Throughout the decade, HAY has never stopped
its efforts to reach that goal. By constantly innovating design of
furniture and accessories, Hay has won attention and recognition
from the whole world. Meantime, thanks to its reasonable pricing,
Hay enables more people to enjoy excellent design products. Whiling
nurturing young designers and felping them create original designs,
Hay also cooperates with design masters to offer refreshingly novel
design works. The "Copenhagen Series” displayed this time is
designed for interior of University of Copenhagen’ s new buildings.
The custom-designed furniture must meet the rigorous requirements
in terms of stackability and easiness for cleaning, together with a
balmy and amiable impression. An impression of simplicity is Univer-
sity of Copenhagen' s No. 1 requirement for the atmosphere built by
the design, so timber s selected as the major material.

wwwhaydk
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‘wwwfritzhansen.com

Fritz Hansen, i35 Ame Jacobsen. Hans JWegner &
RFIHBAATE, Fritz Hansen FVERERAMRTE,
ERNFIRRTLE R, BHNESRIETIEA
FERIBT L. WRREAXIE ROEHRERFAE
MBEHF R IF Jaime Hayon 5 Republic of Fritz Hansen
RBFEIS S TERA. #H ROEH MBS — R AT,
RE—HNLHRE—RFUERNATPHRDRE
o RITAFT—ARAMBERRTREIREA, RETES
B, FELROIRE, HENBERTERSSD, SRE—
MRORER. £4%, "Ro” BHATH. XPEP2A
bt | REAERRAFFERINETHFBTRUE
AR, MITORBHE LRI AR

Through cooperation with top designers like Ame Jacabsen and Hans
1Wegner, itz Hansen not anly purses the fine design features it has
fong been after, but also constantly learns the up-to-date industrial
production mode, and the new production and distribution modes to
be applied to classic design products. The Ro™ seat to be displayed is
the pride of the efforts of the world" s famous Spanish designer
Jaime Hayon and Republic of Fritz Hansen. Starting from creating a
piece of furniture, the new Ro™ seat provides a kind of opportunity
and desire to reflect our fast pace of lfe in cities. This seat, big
enough to hold one and half persons, s adjustable in position,
enabling you to create a new cozy *home" when your newspapers,
computer, or even baby is beside you. In Denmark, ‘Ro" means tran-
quility. This name is selected because it catches key features of seat
design styles with only 2 letters, and refilects Nordic region' s design
method and philosophy.

BAFIRIE Magis HHIK Traffic —RF> @, #
3 7 % & 4E Konstantin Greic, Zartan by Philippe Starck
F1 Me Too JLEIRF. Hif Traffic RFIREH Magis RRF
Bl FASICHERT, WEDE, MRS, M,
HM—AFa. SHRE—MERLGSMAERT AL,
LB AR

Magis SRR FRRRIGT L
FRERBRE T, BFTYRARIR. Magis KT 1976
EERAFIRYL, BUHA Eugenio Perazza —FHEAMRR
AR RAR TS PYBIRRR RIS

Magis, an Italian brand brought a series of Traffic’ s products, inclu-
ing the new ones Konstantin Grcic, Zartan by Philippe Starc and Me
Too series for children. The new Traffc series is the decoration for the
first lot of Magis series furniture. The new series includes armchair,
double sofa, two stools, a couch and 2 platform. Each product is
composed of a pipe-shape metal frame and cushions, featuring
simple lines and figures.

The brand of Magis gives European style designs a new look, and
applies leading technology to mass production, helping it gradually
set its brand image. Since Magis' birth i Italy in 1976, its father
Eugenio Perazza has been working painstakingly, and successfully led
this new brand to the height of an international furniture design
giant.

wwwmagisdesign.com

& Jaimo Hayon - iz Hanson SRS Ro~gE#
Ro™ seat co-designed by Jaime Hayon and Fiitz Hansen

> #2014 555 8 3
2014, the Year of Horse, mots at the Expo the rocky serios resembling
horses designed by Marc Newson.

N 50K magis #5T REMRITINIER puppy JRTHER
Magis' latest *Daimatian puppy”, a design with unparaliel cuteness!

HHRIHE

Cole & Son, EIRT 1875 F, REEMBLEANFIRABTE . RIPARHRETIS
EMFETE, M 18-20 HEPHIMARIST , Bt L
SERBIFrHZAE. ERRUBEGTNFINE, RRRSZATHHARMN, BRI
## Cole & Son g —%E: T EBREANBRERMNKIFEHEXR. Cole &

Son 5B ERE BIEREINBANERETPHRH B

HRRT ABGHES), XA BENS B 5. XE
= E SRATFRE) Mt AEERARAERIEZ IR EIZ AR

AR

Classic Design Hall

Cole € Son, created in 1875, s Britain' s old enterprise of wallpaper' s manual design and production. Following
the manufacturing technologies of ingenious craftsmen in ancient Britain, and drawing inspiration from the
numerous design drawings between 18th century and early 20th century, it has developed into a noble and inno-
vative brand of wallpaper seris. Cooperating with contemporary designers while adhering to the tradition of origi-
nal design and manual production of wallpapers, it has won the status of a royal brand in Britain. Cole & Son, as.
holder of a royal charter, has consolidated its long cooperation relation with the long-standing British royal
palaces through its new set of wallpapers. Cole & Son' s cooperation with the royal palaces provides 5 grand royal
residences with the styles of the same era. The historical design of royal residences shows an astounding arrange-
ment of wallpapers, which encourages designers to use wallpapers to create more decoration techniques. Design
of this set of wallpapers and their edges s inspired by these 5 symbolic palaces, specifially from their architectural
styles and garden design to details of interior decoration.

www.cole-and-son.comjen 1

Q) ik P3B-PA3 WUBHT LB Frocky FIUHANA
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EA—TEMERRIRD by Front
RE—TUA-SMERS, REFTHEHON, RISRAIHCT RN Fron, $7% Vool S
TRIUT, %3 horse lamp, RIIFE R —MT? * RIRBATATR, B3k
B, ERMARA—THEABAMIY, %wmmaﬁmm RYAN—BIE AT RIS,

BRHFOERDY, TR MEERNOT, ATNE, B4—R50, BALERN. HOSRKRIL, LRERX
RARIBH—MER,

Heart-stopping black stallon by Frant

ntolove with at fstsght, it comes from Front, a team which has
styles, they designed this lamp for Moooi brand, and named it ‘horse lamp'. The designers said with brimming confidence: “Who would not have such a lamp at
ome?" This black horse s cromned with a lamp shade, the horse head s the source of it or ilumination, s total volume i slmost equivalent to that of a real
orse, the lines and shapes exude a sene of power, which is enough o leave deep impression at the first sight. In the designers' words, i a lamp with distinct
character, people would cithr allinto love with i at firstsight,orsimply fee it awlward.Today tis lack horse lamp has alrcady become a classicalcase i furi-
ure design

Photo Provided by Moooi Stugio

HHFEMNERE “BH

“seil, Bah, HEAEMARE RKBIZHE Sruli Recht it
Hy“field dressing” RN =MEFEIR. THX FEMRAELFE],
FFRANFNERS T EIENRBIRR, HARLS
an, W, W%, EFEHNER, BANKE, BRK
WERAB, Y NEREEIEDHR, BRI T DHMR
T

Beautiful “Muse” In The Fa
——Field clothing, robust image
“Customization, pulating, and rough nstnct” are how the leeandic designer
Stul Recht describe hs fed drssing" seres The hunter,searching among the
was inspired by the.  which gave
im creative imagery. Ke deicately peccived the hair, osture and texture of
the hores, ks, spider,shecp and other creature. With soft cashmere sik and
ough metals and leathers as materils, he showed the uninhibted attitude of
the galloping horses.

Circle

B ARSANE RABIHD
Srul Rooht 2B “fod drossing” FIUGE.
A,

Photo Provided by Sruli Recht

AR RmEE — “XMEFREFD? ”

CRAMRLEFT? " A—MCINELIUE, WHRERFRELGEHE, JERMBBIE: It
B2, RAMBTIE. BRI, T LARBARHH, BEGHERL 20 RIATHABR 2K,
HBRTITE." EARWT, bl BEDHLFRIR: “XMIFREFT? " WERK,
FEEMB, DERERENLR, @RELHRE TG, BUHLOERAERRT MR
SIS, EX—FINERT, BT HAEAYS, HURAIMITA, WERAANLREYE,
RERGARERYE, TXLEBSTAR, Hib, ERENHHRIIL, ORRE . b

A, BRI O, EEE Ay, 0
i, IERFRRE T HEENTR. ZARBREECH, FERBRN
ﬁ’\ BB EFE.

Time flies like a white horse running across a fissureand won't return
“Will the world be okay?This is derived from a real historical allusion. At the end of the Qing Dynasty, Liang Ji decided to die
martyred, and before hs death, he sighed and said: "My death i for the Dmg sy ity no mees becuse my pposien o

the Republican, and i fact,| really agree onit. Because of the Vi die
due o utage Before anmlmng suiide,he had sy ssed ang smmmg sson b e Ve st e alitonty
Wil this world will o ut had a deep meaning, blood and tears

contemporary China amid rapid (h:ngtg Xiang Jing also asked s s, e e et 9 PN I a
questioning the history. I this work series, in addition to acrobatic figures, animals are other protagonists, with the former
expressing human social atributes, and the latter implying that the animal attributes of humans, and these are related to the
situation. Thus, nth ltter anima eres, Xiang Jing clld ther "exclusvetertitory-Her animal sulptues are exceptioally
moving, with f the real look straightly into people's minds,
and they are ke old souls with el colors, makmg such sadness have more precipitation of time. The artist obviously loves the
sculpture, 5o she names it with this oudest questioning.

KL DHBBHE AERNEARR
H2F, MES—ARBALEHA
BENEBTRUDR, BILMH
R, RELFLAEUHFR
R, FRERT): “HAORRES
WEB? AN FARARET X
B? " FNAT EREAYRE
REKRMERME, XMER
25FG? "

made by Xiang Jing, an artist from Beijing. |
believe that everyone wil b impressed by it at
the firs sight.The horse i slightly ad, and aso
alittle hesitant in a feminine state, as f it is
asking: "Do | really have to go on? s it really
necessary for me to go on?” Thisseems o be in
line with contemporary artist Xiang Jing's
question for the society: “Will the worlg be
okay?”

Photo Provided by Xang Jing Stusio

#ELBHMOCA, ZERDHRERNE, NES—RERM
RE—#, CRASBRAHET REGADTEOL, §—
AILRMHNFETF, TS R RGRI.
ERRYURWZAANRETRINAA, RUT “EHETE
THYE, RHARNG? " HAKER, XMRETRL,
3t AETER, BRI
Y—MERAE » KRR
LESRHTEALROREF, FIANEESIRRET
LELE0 N

This steed once showed up in MOCA Shanghai, and like in every Xiang Jing's

exhibitio, it was specificaly placed in the entrance and exit of the show, o

leave asked by its

sad eyes. Wit the sted's hestant gesture, the artist proposed the reaistc

reflction that “whether | have to go forward, or does It realy make sense?” T

queston whether the ward il b oaydos ot e ananswe. Good o
bad

tive view. When the question s asked by an Pl ety dstubed he
order of the ordinary world, and each person's answer also reflects their own

situation (Photo sourc: Xia fing's St



| #8 | 1F%, RESE UFESTYLE |

MERZSAREFFRL

The New Music World Artist Life Centre

PR WG ER R FHE
Editor: Luoluo  Protographer: Xizo Ui, Wei Lil

E X ) R FEYFR
SHEM, FARAFLR
BEA: LEEMERHOBRIROHIATD

SEREREFPORTRIN TS S AR LER, > LENSRRRARRERNS, %
THE 1957 FETET S EE—QF RGN, HRAAMRTRRRAR, KE—H20 280 &£
RO, BREMHERSHER, AMRBHEL—k L EXDEN BB BENT, T
RESHEART—HTFMANEBNAR, —HFOXTHROERER, WFE—HNRSLMRS
3o BYUBMIESRE 12mx21m WAL E, W SEAEE. FEMHSE., ARf0ERE—
150m2 HyI55T , BEHIT S % A JOKIE AU S0, MR E RN Z BINRR LR
SRR ORI T REER S,

The New Music World Aris Life Centre s ocated in th 15t 8und Cultural and Creative Industry Park in Whan. s predecessar is
Wuhan Lightweight Automobile Factory which launched the first walking tractor in China in 1957. The New Music World Artist Life
Centre at the southeast corner of the park closely neighbors an office bullding of the 19805 which will be reconstructed into a
piano room to connect additional works. Tne property owner hopes the piano room antechamber will show to mare people a
Tifestyle fullof music and a brand-new lfe atitude towards music rather than blind piano siil exercise. The architect faces a task
o build a 150m2 space on the 12mx21m plot by spatial ayout, inerface control and material processing 50.3s o accommodate
antechamber,reception foom, loun ar, lassoom and other spaces and srke a balance between old and new buldings so

that the old one will be renewed and convey an emerging concept of music lfe.
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o @ o &

WX 5 ~ 14 SWBTRARKX—EREME, BAKER

FERIFT RIS ; biiiod
EHBER B
RN
inly targeti 4514 and ther parents
piing up .
i indoor and keep the build:
ing bright and sunshiny.

ST 10815

2000 SEHAFABRECRSHIR

20062007 S THF HERSII R FSBAT LI
2007—2010 SFRRMSTRN TR HRAT

2010 SEHMEHRMABLIER, AETRORET,

£F 19849

2008 SEHUFAHETURSRIR
20082010 SERRAOTRA TR HARAT
Lt

2010 SAEHLREHRATD:

T3 H, FHEA R, R T RFMTFRAER
B BR KA. = FHEE TR ERE R
P— R LB WEE— R T BENRX, B
BHES

ith e whil ic. The of the
building and keeps the building opening and inclusive, where adult magnolia trees are transplanted. The front courtyard is

iano, tea bar p feat n the roof extending to the
interior ground floor of the old building to realize visual and i

i The back courtyard floor gets
private.
PrBiE
SRETLE, BISEEXRFBT R ARE
TR P 3
needs in y v

o  the proper ge.
customer smile atstudying children through window, natural soft signing and piaying by the piano, suprise between two friends
¥ ic...

EYUARIE RKRAEL BTG, BT RN AR TN, ST R RS, 37 ]
BN R RMRBTRSES, RHHE ERTHI, AR
S AT

MR,

Cast-in-situ bulding materia! hel
flaunt sense of the building and
R

employed due

lve the problem of i
unadorned. However,

period and

team s
between the architect and

by later renovation.

The texture of

BN RS RERIISLE, U= 5K TRURRTIT
ST BT HRHEAENR, BT, 2R, R

HMFELE, THAFT
FHUE, AEEENHNATHR, BERRTNTFSE
AR —RMTHRER, BAUMARIE T R RE,
SRR RN GFITER

Compli between

the architect

nately, the property owner fully respects design by the architect in terms of
building, indoor decoration, landscape and home furnishing. The architect
regularly pays a site track and visit every two days in the short two-month
construction period to maximally guarantee his design purpose and smoothly
finsh the implantation of th new building.
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£]5E121Z,
=R

Drawing with light and splashing ink with shadows;
he dc f the day and the bri the night
creates spatial dislocation and make you lost.
between the heaven and earth
i

love and hatred.

all are immersed in eternity
Fall,
Clear

e faint g1
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GERTLY), BHFEMENAK:
BIRELED A R FFRAE
TR A R TR B IR WA T
FERMIKMGE", BRBNA MR
FILORFBREAMALE, ILRHM
A ERRGREEHT, &
MR TIA B L B

At the beginning of every travel, | often
have the llusion through time and space:
on the eve | am still in the et and cold
metropolis, and after | open my eyes, |
can see stunning and a little desolate
plateau. "Travel is often evasion of
reality", although my goal is to let myself
feel the great nature and let my soul
blend into them, but | do not want to
plan a travel in fears that planning may
uin the long lost strangeness.

TRAYSNERKBART , R, XASENFR, RER
HEFR, ZHEREET ENHBED, REUHEBEM
TAMMREUED NSRS BRRSREXILREEGM
WA — WREEERRON, ERTRNNRSEEL
BURTRARFRAGAR — AWEN,

1 do not want to use too many words to describe Yunnan, because
after all, due to so many years of development and even over-
exploitation, Yunnan has long lost its mystery, and many places have
become vulgar and noisy attractions; But many scenes are stll very
familiar to me - if memory is alo illusory, the scenery in sight often
makes me drift away from the reality to embark on a spiritual jour-
ney.

RE-R5R i

Tho lastray of sunsat

REFS LRSI, FRRSAETER,
BRERERRRETR .

WE 8", SRE—DHBERANELNEYRNE
BLREEAE.

Quiet Sea

In many dialects, the lake is known as the “sea* , and it s also true. No
matter how the weather changes,the *sea" remains silen forever.

Mountains embrace the *sea", and the sunset s looked like dancing
on the seemingly frozen lake with brilant color every second.

i R
BRI s
ERPHRE o

As the thin oxygen and lack of reflective light, the sky above the
plateau is always blue and sometimes make the day even like a dark
night; blue i also like precipitated memories, and what fades away
along with its the pains.
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