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Consistent with our magazine's title and theme, each section is named using a Chinese enaracter that uses
the character "2 {pinving: mu, chinese meaning: wood ) as a componert, or radical, of ftself. The
Tallowing list gives the sound of each character and the content of each section.
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i On Novernber 10, 2013, Matsu joined hands with its strategic partner Kusch-+Co and released the S8o Paulo office chair series in Shanghai.

[ Z )Gy R SEER S il SR T ) . . - § n

i The relesse conference for Sko Paulo office chair series was held in 8 Matsu fisgship store on No. 586 Zhasjiahang Road with the theme of "Woark Space” . The organizer-Matsu
hias long been dediated to finding solutions for high-end office spaces. During this press conference, what Matsu offered to the Chinese market was not merely chair products

{1 ) LRERARSE R D REHE. LR cofiginal designs. Matsu alse offered cutting—sdge design ideas in Germany to the Chiness furniture market, ta give people living in modem metrapolises the apportunity ta
PR PR NI R RS AR experience the integration of building space development and fresh thinking imbued in the office produrts.. Mare than 50 design industry elites and nearly 30 media autiets
[ & VRESE witnessed this grand gathering.

RER &S, AR EE A8 Kusch+co /A F]fY CEO Ricarda Kusch %+, A AFSE T Sio
Paulo BB AR HEER, HR AR R RHET N BRI T SR T M.

580 Paulo 2 & FTEAZERFNER. FEEFET IR Norbert Geelen FEXEE RS BA AR
TR AR S0 Paulo ANRHES T, iR RN R RO MR M E R AR
PLEUERER. Norbert Geelen JBIR T RIBA SRR, BEEIARRHNAEESREM, BT Sio
Paulo B SAIREIERTT. AT AR, XEARMEOT AT, thARNE BT REMA S E= iR
AR .

During the conference, Madam Ricarda Kusch, CEO of the top German chair brand Kusch+Co, shared with the
audience the stories behind the design of Sdo Paulo chairs and elaborated on *German craftsmanship® and original
designs during the developrment course of the furniture indusiry.

The name "Sio Paulo® has originated from the name of the capital of S3o Paulo State, Brazil. Norbert Geelen, an
internationally renowned industrial designer, added the life elements of the largest metropolis in South America
into the design philosophy of S3o Paulo. That's why these chairs hawe the charm of exotic Samba and the grandeur
of modern urban architectures. Norbert Geelen have capitalized on the raw and humanistic art elements and
followed the rational evolution path of modern architectures to make 580 Paule chalrs unique, original and
charming. We can say that the chair design is definitely a revolutionary creation and is the interpretation of the
architectural development ideas in office space praducts.

LHRARN S HREITRLEK . RN FSF AN
B F T ZERF LY RGHET ARMRRAE, BLF
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HERALMEATTRIZR B BRI TV NER, 55
AT A THF Séo Paulo BEFETIEMIARRNS, X
FEAETEDARROUEEHEEAFNREHER, 23
PEERALDANERER,

Shen Lideng, Director of Urban Design Institute of Shanghai Xian Dai
Architectural Design Group and Director of Interior B Exterior Envi-
ronmental Design Committee of the Architectural Society of Shang-
hai China also participated in this conference. He explained the close
relation between urban culture and architectural spaces | innovative
office product designs and the cultural life fo the design elites and
media friends from the perspective of a Chinese architect

Other designers and special guests from the architectural decoration
industry present at the conference also expressed their recognition
and appreciation for S&o Paulo chair designs. It was hoped that more
creative works can be presented by the Chinese office furniture
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Included by the City and Inclusive like the City

When roaming in a modern metropolis and looking up in the sky, you
can find that the rhythm composed bythe sky and the walls of the
skyscraper is the dialogue between the three-dimensional block
surfaces. The city paints the sky on its wall and the people living and
striving in the commercial cities make their vows to the sky. Right at
this moment, S3o Paule chair is also expressing sentiments with the
city folks and feeling the impulse of urban culture. Look down the
straight line on the back of S&o Paulo at the city, then you realize
that you have already owned the sky over the city and a dream above
the clouds. This is the ariginal design philosephy behind the "City-
in-Heart™ 530 Paule chair series.

The well-known international master designer Norbert Geelen has
started his journey from his feelings on the city, the life and the pulse
of the city to ensure that 530 Paule breaks all baundaries between
urban cultures, architectural spaces, furniture designs and peoples.
S#o Paulo is highly flexible with the changing space. It can be turned
into a swivel chair, a conference room chair or lounge chair. Perhaps
extraordinary designs have come from boundary-breaking ideas. Séo
Paulo has broken the old single-space mode for chairs and can meet
diversified needs of more users. The designer has given S3o Paulo a
thin appearance. But it in no means lacks the grandeur and vigor just
like the modern architectures, It has a body in perfect shape and with
simplistic designs. It stands proud in the city, just like that it is part of
the building and blends inte its surroundings.
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BRI, DVARYTEER
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REMUTATR, B4 Sto Paule MEITRA—EAREMERNEE,; REMBATER, EX S
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MRFEWIE, PFOR AR, IS TE MR T I A E AT

Sao Paulo EMEAGTRHRTIE, RFEAGR§. MR MRS, TR,
LT PREE— M LT BRI IR TR

Flexible Chair Dances in Your Work Pace
Still or moving, S3o Paulo is always showing its own pace.

This is the pace of listening because 530 Paulo always keeps telling the stories on its core designs. This is the
pace of tauch because S3o Paulo is always with you to get inspired in the office, This is the pace of vigor
because 530 Paulo is always there, taking in the breath of the city and singing songs for its office life wherever
you go.

In terms of ergonomics, 5o Paulo perfectly suits the dynamic rhythm of your skeleton, your muscles and your
veins. You can adjust the chair in whichever way you want and make your day of work naturally and slowly
unfolding in frant of yau.
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Relased or strained, you can always adjust yourself; the same is true
for the chair. All strain and no relaxation makes a tiring day; all relax-
ation and no strain makes a boring day. S8o Paulo is in between
strained and relaxed to brace itself for the happy rhythm of office
life, When you lean forward, it leans forward to prop up you and
make you comfartable at work. Leaning forward gives you supporting
foree and makes you concentrated on work with gentle touches.

When you cannot see what' s behind you, you might not empty
yourself and lower yourself backward as much as possible. Whether
you are a husky man or a fair lady, 530 Paulo can always provide
different levels of supporting force on your back according to your
body weight, to give you a perfect balance between gravity and
supperting force. When you' ve adjusted it to the position that gives
you the best camfort, you can totally lie back on 53¢ Paulo with no
worries in yaur mind. You can totally relax yaurself and lock the
adjusting mechanism. Let it all be quiet, let your thinking wanders
around.

&k, S, Sio Paulo BRI PRSHNIETERE
REE , EANRIEN XSRS T BE S, E—5NE, SR
MEEREERY b, XRARAP R PR, ER
Sk AR AR RRENER.

Stio Paulo AR, RECRUEIASES A2 HIRRR
FRPN— R R T 1996 ERERERY, —HERE
AR MREIRAD, A RRE IO R R, TR
HHODARE. A3LERA. LED IV A XM .
B, N E SN ERENDMERS L,

Every movement S3o Paulo makes best matches the pace of life and
the city. The operating mechanisms are all hidden in the chass's,
making the chair afloat on the base seat. This is the creative part of
the office furniture product. It is also a change and improvement
during the modernization course of cities.

Sao Paule chair series are merely one element of the overall office
space solution of Matsu. Founded in 1996, Matsu has always stuck to
its philosophy of “best quality and design® . Matsu provides top
customers with office furniture, public space furniture, LED office
lights, office partitions and carpets with the best quality and design
to create an inspiring office lifestyle for customers.

06-07
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1857 I RHH2013 £100%iit LR
MATSU Makes Appearance on 2013 100% Design Shanghai

908, BFE kER WK 8457  Cditor: Qian Peng Summer Photographer: Fengfang Lu
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2013 4 11 B 14 BE 16 B 100% loo%design

wit kR, TEEREROCERRRRE & .
KRN, TSI Work Space” Sy, 8 shanghai
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B, ERIER AT “Pace 158" JERE

¥, ROCHFETEHERRTEQRERITH

NARR, R BYARSMERAS G FiLAMN
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A= EN2ABEEDA, AEEADAEE

BIEXE R RFiHE.

The yearly 100% Design Shanghai Exhibiticn was opened at Shanghai
Exhibition Center during November 14-18, 2012. During the exhibi-
tion, Matsu caught the attention of the visitors with its bright-
tolored S shape themed with Waork Space. Matsu extended its theme
from Space to Pace, a wider urban culture scope. It not only provides
original designs on furniture, illumination and buflding system mod-
ules that span across the fields to the Chinese market, but also lets
people experience innovative office lifestyle in the fast-paced cities.
Meanwhile Matsu also lavishes its support for the organizers by
providing a sound discussion atmosphere of the official office
space’ s discussion area.

€ Kusch+Co Volpa Lounge Chair $5 %
Kusch+Co San_skro Table 3
MATSU Pal () Mulimedia $28¢k

G 100% BSTMANGIMASE IR
Kugeh+Co [ HOLAI Lounger Chalr S

ARBTHRTRETHANNEFRAEBRER, HX
DA RIL AR B AR ERR AN kATHRE
MAMA, Jn{TRETH NS EREDAST T
REABHMA.

'.&_

RAETHRYRERNEERFREERA, AR
RRILAHREEFARRERRAMNRRIERL ML 0
IR RS SR AT R EMA AN T
- DAEFET, ARRREERGRA HERRARERR.

The time of fast-pace urban life is teared Tnto numerous pieces. The age of
social office /s not simply aiming to make public spaces have entertainment
function. The highlight for Matsu this year is on management of the pieced-up
time. In your office [ife, the public spaces are the best site for spending your
fragmented free hours.

ZE 4 Pai 35 Njord 4k i 4. % ¥ & Mini Media 5
Volpino fRRETEARKREEAGERE, iLIRRERE2HEM,

e LA ARRTFH AN R B S HE AR ERE,

Njord #HEERHRMHLSATAERAER, volpino /MR
BiR. XsheEEBRaRA NS, Ra[EhARAL
METH, ARRFETHIEHAMNREES). BRINE
19 E, IMEMERLERRNMENE, EBEL. BEN
Ut — S AV, R RERANRO—BS &
LAMERNET, KAFSHS6. KTER, StEMIE
LA DT EA MR RTRE.

The use of Pai Multimedia Wall, Njord Chair, Mini Media Wall and Volpino Chair
in the public spaces enable you break the boundaries of time and space. You
can Teel the inspiration and magic brought by the age of social office. The mix
of the wool and the wooden frame of the Njord chair, together with the flexible
and cute shapes of Volpine, is where the magic has come from. No wonder
desk-bound employees are fascingted by this maegically magnetic lounge! They
tend ta mere often take here team inspirations and interactions, eross-
department cooperation and external coordination. The air is filled with pleas-
ant elements all over - mellow aroma of coffee, delicate fragrance of tea and
delizious snacks. People share and selebrate successes free of disparities.

08-09
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Holiday
in Office

The Trend of Leisure Office

ER, vrE

ﬁfﬁ“tj}ﬁﬁﬂﬁ 8. i WA MDE%EHSE  Hitor:Gan Peng Photos provided by MATSU
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The sunshing is 50 bright on a winter afternoon.

Squeeze yourself in a sofa, drink a cup of caffee to 11d yourself of
drowsiness, type on the keyboard of the tablet computer on the
lovely table and go with your free mind in searching the best solu-
tions. Work is pushed ahead in a quick pace.

Right then your boss with a cup of hot tea passes by and finds you
preoccupied with something. He asks you: "Are you enjoying after-
noon sunshine during working hours?”

| rely happily and seriously: "No. | am relishing the joy of work in the
afterncon sunshinel®

R—3, 183 MATSU FrifsmphiR TR BoR T A,
RATEER G AR 4A DARRC) X,

All this has proven that the relaxing working areas created by MATSU
have been at work.

We' re now shifting from the era of traditional office to the era of 4A
office.

Left Right

Wings #b3@  Duck tuble
de &

.,
Ly
M
Q

. Mini-media

™ Wings &

‘B, Ham”, NEnEEREEAHLZNR, BRRBEE.

TR, ER, RRHLBTUOBAREE, BRWEN.

Holiday in Office means you can get inspired in a relaxing and cozy office space.
And then you realize that work can be joyful, easy and effective just like your holidays.

Hra®enuvaE, TR ER " —Zh SENE

In what kind of office space can you spend your holiday?
The Story of the Left and the Right

mEE, B

ST ANE SRS, BRSNS EEEER,
TSR AT th

R RIARMT, DAL,

—A2E, ABAR, ERORDRIRRHED Pai ()
S T PR

ERRTROAOMBT, SHEGIRRHRLNRT, %
EEBENER, BESURSETE, MAYDRNKE
MRS, SRR RIS TR,

Move in the Left to Get Trust

The client has arrived on time and the carefully planned business
communication meeting is about to get started. Then trouble comes
e the conference roam which has already been booked. As the arga-
nizer, Tao Zi then gets very anxious.

Suddenly she gets inspired and chooses the left area near the wing
sofa and the light median wall as the meeting ground,

In a warm and friendly environment, people are smiling to one
another and the communication has become gasier and trust is being
built slowly; the privacy and inclusivensss of the high-back sofa has
avoided any negative effect to this meeting.

SADARHE

4Al Anyone, Anywhere, Anytime, Anything MBS, B3,
MTRITERRR, ST, £—nE, EARE
TiREEaT4baE,

EFKE, TRiEED Eba L, TRIEERSR, WY,
HABESHRESEEERS, HiEXFROEEE. 5%
NAFEREXNEHE, BERET25NE®N. X
E, CEERgtE. Bnnftsn, RNTEER
puRAsh, EFETHENAMEL.

Era of 4A Office

The 44 [Anyone, Anywhere, Anytime, Anything) office era means that
gnyone’ 5 any work can be handled at anytime and anywhere in the
present office era.

Office is having more and more leisure elements. In the tea area, you
can also focus on your work; on the sofa you can do brainstarming.
The leisure area defined by traditional office spaces s now playing a
more vital role. It is synonymous to creativity and efficiency. You can
enjoy your wark like yau' re spending vour holiday.

4%, RE
EERETHAME, BREFNTEFESTRE, Wl
EiRgRaIRE, ML

“SEE, SLIRMLER. " A LAEABA R BT T AT ORI .
X HEARNERE, BRE n-media ST TSRS
R, AR, DCRER T =L L,
gl ek, SEER. T ERENERE RN
BRI A, B NKABERIILA, PR, BN
g, LBIRIERT T A,

Move in the Right to Get Inspiration

Jing is pandering in front of the office desk because she is supposed
1o submit her new advertising plan tomorrow. But right now she has
no clue.

“Come on, let’s do a brainstorming.” The members of the A Team are
gathered in the left diseussion area. The bright-colored X sofas and
the pictures wirelessly-relayed by the light media are presented in
front of your eyes. Everybody is now thinking around the Clover tea
table, Sometimes the bystander gets it right while you're still in
puzzles. Jing looks around to get different ideas from others; and the
B Team also offers unconditional help in coming up with their own
advice, All the brainstorming has pointed the right direction for Jing.
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INRBSAOA, BE(CHIEE S 480, E
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ERTEFR THATE, —15%
SREYA SRR R ZE R AT RUR R
ARERTIRE, TE TSR
B, RENRE, BERSH
B, S FREE, MRS
TR X EZmERRERNID
2D, ERRHNERH.

Although the B team has been in diseus-
sions for merely 5 minutes, the value of
the conversations is enormous. In fact,
busy urban life has broken the time of
urban dwellers into numerous pieces. A
perfect public leisure space can not only
serve for working and relaxing purposes
but also create opportunities for getting
more acguaintance opportunities. You
can share with each other and get
inspired for your creative work. You can
also build trust and improve work
efficiency. This is the high input-output
ratio in a cozy office space.

BElEz, AREREK, EERAN
HARFNRERE; BEYHRE,
DABRESLAEELE; 2IER
S TR ARz

In a world, the public leisure areas is the
best place where you can spend your
time in pieces; after proper relaxing you
can increase your work efficiency. You
can also get inspired in a warm environ-
ment.

8K Pai 5.5 Mini media

ERnsREE, RESES. BARER, FRFALK
L ER R ER R

EMRT, REAES. BENS. BEETNEEFRNTE
Ao

it ERHEHE Pal SRR, EE2ERAY mini-media
MO R, BRSNS, ARG SRR S B
EEEAHERE, RERERBAFHS ARRAEE.

Light Media Pai Wall and Mini Media

They can break the boundaries of time and space because there are
many hidden lines and many ways of display for them. This is good
for planning the public discussion space in a more flexible manner.
All sizes can meet different needs for partying, small discussions and
free communications.

With the warmth of the felt-decorated Pai wall, the fashion of the
super simplistic mini-media and the birth of the light media, the
public space has become the primary place for managing your
pieced-up time and is a new public leisure space where you can get
inspired.

Bk, B R R £
HRAHTEEMSERAER. iLER
A B RN

Note1: The light media is the multimedia
furniture product with a small size and handy
functions. It can be used in an open space for
free discussions anytime and anywhere.

has shown exquisite craftsmanship and perfection pmmd byall.

X &

BECW B X PERESRTR,
EE LRV ERY, HEFE,
BE—HKATEARR> M. £
RHAEYEELNERRE N —
SERERINE, SRR,
REAECTRAFERDE, &F
REEHEAABRNRE, XFE
EEAEFEAREE,

X 50fa

Straight lines are used for the X sofas.
Each line is skillfully intersected with one
another to shape a highly resilient furni-
ture product. The filler and the straight-
lined framework have created curved
surfaces to make the sofa smooth and
soft. It is not defined as a chair or a sofa.
Nor is it designed for a specific user
group or environment. It seems it can be
used everywhere by everyone.



| A | @R, REEE NEW PRODUCTS |

=GV v

Talk& WK R L

Magic World under the Table .I:_

Talk Conferencing System

R B BN . REEUIRMR  Editor:Qian Peng Phatos provided by MATSU

(ZWELPWIIR) ENFL, FUHTHEMALPRRIE
EMH. TR, TREBE, BRAFERNH. X, FES
BERSTERRIEEN, TSI .

The wonderland in the movie “Alice in Wonderland® has pictured a
kingdom of fairytale in the heart of every body. That' s why you are

always stretching yourself upward and holding your head high or
bending yourself to see the things you might miss out.

TALK BT, MUNARRGHRSN
HNZE, ERRRNHR. M
HEEEASNN, ERSEXN
BEEEME, BUKREFSTEY, FPELLIE
NG HEE.< YT BT EW?
TALK ARBRANGRES, HE
HARREATT, APENZEED
mﬁn

Under the TALK table is not only & space
between the table legs and chair legs but
more a magic world. The polished
chrome-aluminum alloy table leg is ke a
shining magic wand. It 's so magic that
the two tables are artistically connected.
Mezting, negotiation or lecture? TALK can
adjust its magic structure and shape
different combinations. It Ts like the
magic af space change.
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Talk SWMRARRLNES, OH THEFLINSTER
BB ABIET DU Y RS, BRI AR M
TR, HERE.

Secret behind the Magic

The stand structure is stable and has a maximized between-leg space.
It can also conneet the two adjacent tables artistically. The secret of
the magic space lies in the modulized structure of the TALK Confer-
encing System. The double-crossed groove under the table is closely
connected with the table leg with two locking plates. No tool 1s
needed for reagsembling or dismantling. It is convenient and fast.
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Integration

All the electrical cables are concentrated
between the horizontal beam and the
Talk table leg. It makes the space clean
and beautiful. It is ke what you say on
the meeting, brief yet powerful.
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MEDIUM BETWEEN

AUMAN
AND
NATURE
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Husxin Business Carter

AN Profect Address: LINTEICE 0N

Gulling Road & Yishan Road, Shanghal Xuhul Distriot

WEZM Program: W+ # Exhibition + Teshouses

EWHR Project Aran: 730 iR

BN Structurs: RIRECN A, MiGANG

SRC.Bandad Steal Trusm

#H Matorial: SRR EAE. ANESRDMNEN. ERENILNE. G
Mirmor Finkh Stainlszs Stesl, Twisted & Tanslonsd Aluminurn Birip,
Transparsnt and Fritied Glass,

Solid and Perforated Aluminum Pansl, Gravel, Water

i ¢ MW Design/Bullt: 2012 / 2013

#5: WRNEWENN Dasign: Beanle Architectura Office

A5 BARIEST
Figteg&dts (MATSU Reference)

R MES EE BA: 3R 45
Editar; Nicolz Taa (ian Peng  Photographer: Shengliang Shu Fenfang Lu

2‘ ’/'"r'?r'f."‘ \{lﬂ‘

(L
|: .IIr |I I|lI . |. | I.' Ill[*h

(it ““lr' il A

I' IJ'r1| ||--

) i | 41“”1 .r,;):)u, i

i j ﬂ 1'1 '"L,HI' i
il umti\h N ’H‘Ni]l

'""'“""'luu. G




BT | igitEsiE, REA ANALYSIS |

SEXRBHEEPO, FRRAT WTEHHROMHLEF.
£8P ORLAFBREEFERRT, EASESESHEH
SRS ARABBH—TASERNEN. XE—HHEE
HERSHETRNER, ERE, BUNMKH. #H, X
WEET, HHXRE—E, —EFEH—MDFREN
Shevial, e ( BHIGE ) R (#2) BEAT, HE
KRR T 30T R,

The Huaxin Business Center completed this year has surely become
the landmark building in Cachejing. Huaxin Business Center has been
designed by Scenic Architecture Office. With Matsu furniture in the
office spaces, Huaxin Business Center has became the medium
between human and nature. It is a work collaborated by both archi-
tecture and nature. Here the structure, its adherent material, and the
branches and leafs of trees interweave together to present atmo-
sphere of each space. It is under the organization of time (or path)
that these spaces (room and courtyard) realize an envirpnmental
experience where time and space interact.

1. T 2. 8% s 80
4. BT 5. KM 6K

DESIGNER THINKS THAT IF WE MIGHT NEVER EXPECT KIND FEEDBACKS FROM NATURE

UNLESS WE TREAT NATURE IN A KIND AND POSITIVE WAY.
THE ARCHITECTURE OF 21ST CENTURY SHALL NOT ONLY RESPOND TO HUMAN'S NEEDS

— _’_‘_ =l
BUT ALSO'ACT AS A POSITIVE MEDIA BETWEEN HUMAN'AND ENVIRONMENT, THE ESSEN- el « e ‘ &
TIAL GOAL OF FUTURE ARCHITECTURE IS TO'ESTABLISH BALANCED AND DYNAMIC b B
RELEVANCE AMONG HUMAN, NATURE AND SOCIETY. il i ol i
WIS AR SANNIS, SR AR RO, - =1
21 HRARUFEREARAGER, MESRE A N W :

fto RERNBNERAN, BEA. BEREGINETENNLE
NEWDIEK.
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Architecture Work between Nature and City

Huaxin office complex loeates to the west of Guilin road, with 3
green land at the south of its entry. This green land owns & old cam-
phor trees and opens to the urban main road -- these two facts
become the starting paint of the design, and hence to lead to two
basic strategies of the business center: One is to elevate the main

body of building up to second floer in order to maximize the apen
green space on the ground; Second s to establish an intimate and

RO STARS SR, ATEERT RIKATHERER
H Lenco+ T 5 Starf Jpl; FESRS VIP H20EE
H Nimbus Line C. Madul R $2#i A BREIET, &8 2=atmm
Her3k; BSX Mapel iS5 TR Lenco+ S EFR
S —HiRE S Croce BTERLAREEANT—0REN.

EEA--IAR, Njord 7 EMEE LR ER, Njord
W R ANEAS, RMENERSE =8 AR TR
B o RYGRT MABRERORAAE “HE",
fABF R A S, — R, —EERERMNS
T, MEROR AR,

Njord i Scaffidi & Johansen BRI, ESRELRE. IF X
SEAFRFRRITRR. WETHREWLHI%, FRETF

interactive relationship with 6 trees while protecting them in the site, HAEFENE, Njord SERTS, {XE 4.5kg, HEEESAE

The completed building is composed by four independently o
suspended structures that are |inked by bridges. 10 pieces of com-
bined steel and concrete walls support the upper structures, they are
all covered by reflective stainless steel panels, which contain all the
vertical ducts and reflect the surrounding green environment These
walls are thus cleared up and help the suspension effect of the upper
velumes, A ground floor atrium is enclosed by transparent glasses
in-between three structures. It introduces sceneries and natural light
by all-around transparency and skylight, and makes the spatial inter-
action between inside and outside.

 Kusch+Ca Njord Lounge Chalr $kpgik
Nirmbus Madul L LED
Nimbua Cifica Air LED

Appreaching second floor through the stair in the atrium, a new
spatial order will be unfolded along the path. Four suspended
volumes that were realized by steel trusses stretch themselves hori-
zontally with “Y" or "L" shapes among the old trees. The twisted and
tensioned aluminum strips assembled the translucent walls of these
volumes, which present the truss structure in an indistinet way and
become containers and boundaries of a series of interior and exterfor
spaces. When wandering across these translucent walls, the visitor
will alternatively encaunter roams, courtyards, bridges and different
sceneries guided by them. The branches and leafs of the trees
traverse the building freely and become touchable friends.

Pure Beauty Exists in the Furniture & Space

Huaxin Business Center has cooperated with Matsu on equipping a series of furniture for the space. Lenco+ work
desks and Starf office chairs are used in the Work Area; Nimbus Line C and Modul R super-simplistic illumination
designs are used in the bar area and VIP tea house to showcase the pure beauty of the space; Mapel chairs in the
reception area and the Lenco+ desk screen are both orange which gives some liveliness to the space with the
Croce round tea table.

What' s worth mentioning is that Njord is perfectly presented at Shanghai Huaxin Business Center. Its leg and seat
are in crude wood color; its soft wool felt is in perfect harmony with the space's natural and rustic style. When the
sunlight penetrates the semi-permeable “pink wall® made from twisted corrugated aluminum bars, the entire
space is properly filled with sunlight You can hold one cup of tea, wateh the hidden beauty of the scenery and
creat a totally relaxing atmasphere for negotiation and discussion.

Njard has been designed by Scaffidi & Johansen which has won numeraus design awards in the West, including
Red Point Award and IF Award. The glass-shaped edge of the back' s top gives you the comfort of an armchair.
Njord is light and flexible. 115 weight is only 4.5kg and makes you easily place the overall space layout
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Faurecia® s China new technology center & head office building is located at
Xinzhuang Industrial Zone, Minhang, Shanghai. With total area around 18,000
square meters, the building is composed of such two buildings as technalogy
center [main building) and training center (auxiliary building).The head office
building, which is a major project management center of Faurecia China, will
also act as an RED center to offer service to three sectors of the Group' s four
key businesses, i.e,, automobile seat system, automabile interior and exterior
systems. The opening of the new technology center and head office building Is a
key step for boosting Faurecia’ s research and development capacity in China,
which will help its glabally first-class engineering and RED capacity to better
meet the needs of the vibrant and fast growing Chinese market.

MW EERKREPEYERSE, RNERRE
H, BRI CTHNE RIMNESEENN, TUESE
HCHFE. EISEYHITESZHN, THXE, itk
R/TERMNAR, FEEEFRET N, ZE—MLR
M, ER—FEBRNET.

Eitt, BHETARNBR, FHMREEERRENLR.
HwHELE, TEEHEREA, RECVFRETBHR T
R, mE—AEEeel, Fressnapf 48, ©&
BB AR THTEAAHELA, T 1990 F£H Torsten
Toeller Rll3z, ZASIAEERH 12 MEFRAF AR 1200
g, FEAEEHR AR A E R R,

A pet can play an important role in emational companionship. When we look
after it, we can feel our value; when we interact with it, we can appreciate our
own existence. While training the pet to execute your orders, Tts eancern will
make you obtain an alternative satisfaction and find a balance in your life. Itis
a consolation to your soul and an anchorage to your affection.

Hence, pet has been human' s friend. Sometimes, it is even a family member.
That's why a lot of peaple on the market turn their attention to this industry. In
Europe, there is an enterprise concerning pets, Fressnapf is the market leader in
pet supplies in Europe. Founded by the owner Torsten Toeller in 1990, the
company now has more than 1,200 stores in 12 countries and their sales
network is still expanding.

Wi sind mutig. 058 e >

4 Kusch+Co IHOLAI Lounger Chair &30
Kusch+Co San_siro Gonference Table &St

4 Kusch+Co Volpina Lounge Chair R
Kusch+Co San_giro Conlerence Table j&#ift

R IR HIBE

Fressnapf B AM~AR (Kusch+Co Reference)

A Happy Partner

Fressnapf Tiernahrungs GmbH ( Kusch+Co Reference )

Wi, MRS ®iE BK . Kusch+CoiBfft  Editor: Nicole Tap Qian Peng  Photos Provided by Kusch+Co

Fressnapf BEPREREREIER, £99% 1000 &
RTHERER Fressnapf ZHTIHSESLE1EIK
£ Kusch+Co, AHEE MR KRB, B
FIPEIL Fressnapf M ER . BhTREAED
BESBYZENGH.

Fressnapf AT XE—PMEVAEYRARBEE.
RIS A Torsten Toeller —E B8, “MRBIMRAE
—PIaIBEB A Z B R TR E RS, FX
. BEE, BRITGSAHAE s ETER
Tz EARTE R R, FRERAAL 7
i Kusch+Co IERiEdesEliii], ite=umih—

| FrERATE.

| Approx. 1,000 people work in the company' s headquarters inKrefeld. Fressnapf
- entrusted Kusch+Co with this project and asked the contract seating specialist

to work out a concrete solution based on their conceptual specifications. The
entire canteen area has been exignded, modernized and completely redecorated
to offer the staff members in the Head Office a modern, contemporary, and
varied catering in a cozy atmosphere.

Fressnapf does not view itself purely as a specialty store far pet supplies. *If we
do everything we can to make the relationship between pets and people simpler,
better and happier, we will be the hub of the world for all animal lovers and
pets. That means 'Happier pets, happier people'l” lust through spatial planning,

" Kusch+Co makes space be an emational bond.

B RAIBKER

BrhAeSREnE RS, LRSS EEENEts
%, Kusch+Co thTh BEFGI T Fressnapf ATNERESE
e RN SEEN iHolal E&, MEAEMN
San_siro jRifisE  iLREE B T4 215, Ri%, i L (BT
B iHola!, TRUER A T AR, REETE.

Buoyant Leap

The interval and leap of white and fruit green enable the whole space
brimmed with a sense of briskness. Kuseh+Co has also embodied
Fressnapf s interpretation to living and life with colors in a smart way.
The simple chandeliers, light iHola! Chairs and square San_siro nego-
tiation table have made the space cleaner, lighter and more agile. In
terms of function, jHola! which 1s easy for stacking can adapt to the
change of dinner number in a flexible way.

mENEE

ShERkEh AR, EERABLT, BB Volpino B,
IEMARAEN San_siro ks, LB EEESEEAN
HERT, TEEGaSEE. AHERARaGEGS
Volpino BB ENE , EEEMATENN T, ERE
E. HEEGRENESERRE, RRTESENTE. B
BB Volpino 8- S IR ERE Ek .

Warm Inclusion

Inside comfortable coffee lounge, cylindrical chandeliers, round
Volpino chars and San_siro negotiation tables with pebble desk-top
make the whole space brimmed with inclusion and trust under the
covering of no edge. The seftly-packed wall décor of land color system
echoes with the color of Violpino seat cushions give a warmer and
cozier feeling under the irradiation of warm light The softly-packed
wall décor has an excellent sound-absorbing effect to keep the resting
space quite. Matched with seat cushion, Volpino gives users the best

comfortable experience.
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H#k Protestant B2 (Kusch+Co Reference)

Un_iverso in University

Protestant University Berlin ( Kusch+Co Reference )

SR, M WE BH: Kusch+Coifit  Editor: Qian Peng NicoleTao  Phatos Provided by Kusch+Co

Protestant myes & Bl 2 SRR AYIEMTER
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The Protestant University is beautifully situated in the south-west of
Berlin, near the Teltower Damm amidst green |iving areas. It is an
institute of education and research for social and health care facili-
ties as well as for Protestant and social welfare organizations. In
2013, the dining space of the school was planned and designed by
Kusch+Co, a partner of MATSU, in which Uni_versg leisure chairs are
utilized to ereate a "small universe® in such a campus surrounded by
knowledge, while their classic checks present the academic style in an
amazing way.

REHBOER

ERNRTETERBES B TREERESNEET,
BIHFAMANEN RRERARNEIE, ERAENES
FR LRSS E RN, SHEE.Kusch+Co 3F8HH
FREGRA, TR EFAMEICH Uni_verso ZK7IB5 San_siro
RGNEEAR, TEWE , LSRG R ET A MK 08
AR B LR — M SN ERT, AR EETER
EySEEh . BTN R S B SR AR SRR S A £ b 2]
MR T — D BIBREIR.

Unchangeable classic Check

The dining room of the university is built beside the library. Embel-
lished with blue-green checks, the entire space presents vitality from
knowledge. The fruit green ceiling and blue-green wall echoes and
dialogizes with vibrant cheek colors on the furniture, Kusch+Co
doesn’ t abuse cheeks. The blue-green checks well set off the ice blade
shaped legs of Uni_verse and warm wood of the San_siro table, so
that they won't be too obvious. The transparent French window
makes the sunlight dance in an exposed way just like a vigorous
student The gorgeous European style columns and eoquisite stainless
steel-cdged counter have added a unique after-taste for the space.

>

Kusch+Ca Unl_verso Lounge Chalr $RiFH
Kusch+Ca Sen_sira Conference Table 3rilisl

@

Unlverso IR T8, BFHEHRE.
Unlverso BERHERIS KR TAH T
B T A RS,

Universo ariginates fram Latin, meaning
universe. Uni_verso chairs just use the
rich and beautiful universe to Implicate
Tts variable and colorful shapes.

B2 Uni_verso

B AENSMET Uni_verso TTEREN TEH Al e
A EENEE T EES, AREEENEES RN EE—
HeERAYIA T, Rk e A B R R R, R
SRS TEREREE B E ATy THRK AN, FETEE
M S, TERETENSEMAKTIE- - -IX—k,
Uni_verso X L TBREWMNGEESE, B—SA0gET
Uni_verso ST ANMSS, B5 13 AMMNER

Ever-changing Uni_verso

In the space of academic atmosphere, Uni_verso has undoubtedly
been a key role. These modularized chairs use wood and plastics with
different frames to create variety of products. It is a magical negotia-
tion chair, whose wood or plastic base frames can match with differ-
ent chair legs to suite varicus environments. There are swivel chairs
applicable for independent working space, bow-shaped legs for easy
stacking and ice blade shaped legs matched for training space..This
time, Lni_verso has wrapped colorful soft-packed cloth again. It has
suceessfully interpreted diversified features of Uni_verso and caught
the eyes of the people once more
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Gentleman's Black-White-and-Grey

Digel, Germany Company {(Renz Reference)

R PRE W WA Renz BBt Edivor: Qan Peng Nicole Tan  Photos provided by Renz

2013 ££, Digel 2 TIFBMARTRER BA. ERE
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The campany's striking new headguarters - dght next to the loglstles centre In
Wolfsberg Industrial Park. In close cooperation with the interior designer
Jrgen Wittek- MATSU' s partners Renz and the company’ s management, the
eecutive offiees as well as a conference room were planned.

Just [ike its gentleman-like garments, the offices of Digel' s new headquarter
show gentleman's elegance and aristocratic atmosphere. The colars of the
entire space are dominantly cold black, white and grey. However, the nearly
durk carpet, the slightly warmer conerete wall and the shadoweaw: ceiling have
made this space teeming with more "gentleman's care” and exuding a touch of
tenderness in this muscular space.

Q Link; Link P14 Z P15 Talk Conference Table STTSLRS:

4 Renz Talk Corfarence Table STEMREE

Digel AHEN MRS ERAREN, RIT 1939 £, FHOBAZY, RE0EBRT, ERXEMN
WTHG 7™ & BRI B RANE R LB S N S IR, B Digel RVBLLABETH LHRSE.
4, MERERDRMNERRMN,

Digel #ERAEEA LIS (WS, TAEN, Y, IAEEMERN ) E2RN. £35 120
BRIFEDAETE,: TENTADEREFRANEE, SEOTERMYHESBENSSE, B
HHEETE N,

Digel - the menswear concept is an established name in men' s fashion. What started in 1939 with a vision and 20 employeeshas
become an internationally successful apparel manufacturer.nnovative products, consistently high quality and owellent custamer
service secured Digel's position as an established player on the German market within just a few years.

It reflects the philosophy and the high standards of the family enterprise: Quality, functionality, a sense of style, modernity and
Internationality. Up to 120 empleyees will be able to work in the state-af-the-art offices. Cansidering population-based of Germany
was not large and Digel was a company of top class fashion business menswear, the size of the headquarter Ts not small.

Digel S2AEHIE Jorgen Wittek —Rii-TP3a%EIr &
etk RENZ BURE™ . RBMANSME. R
gt (REHRMNEENERNESRSF I ERE
HEAREES, 5 Digel ATNEAES ( R THEX,
B, RAEEAERS | EERe.

TEESvARS, ¥ Sono. Size BHESH Size SN
AN, #E nine M3CHERME, BENRERT,
FOARMAE. FARETHERNSREH. HRERS
MBS RAES, SOEPNAT, #FERE, B
HE S SEXE. BITEE. BFERE, BaFSR
FahL a4 B SR — s AR E S
i,

ARWHNER, THRFARESHRBA ST ZEE . Bk
HEUERAETHHEN TALK SRR, HETEHE
EEel S5 A RS /DR EERATH WA R RELR I
BT TALK SEB, iLZEGEE T2 TaBuX—R
NERRAME =R EARE N,

4 Ranz Sonc Exective Table fHlE
Rerz Sono Conference Table 3k
Aerz Inline Flle Cabinet SciHE

Digel and interior designer Jorgen Wittek have always been dedicated to furni-
ture products provided by RENZ, Matsu's pariner. The combine of elegant and
stmplistle appearance, distinetive and unlque functlen deslgns, cholee of top
quality materials and high-tech products £ processes has well lived up to the
five concepts of Digel (Quality, functionality, a sense of style. modernity and
internationality).

In the executive office, Sono and Size tables are matched with Size conference
tabl, Infine file b and sideboard. The simplistic furniture design, deep-colared
wooden desktop, slim and fashionable metal chair leg, feather and noble-styled
chair have made employees' every gesture, such as passing files, keyboarding,
shaking hands and smiling, to match the high level of this spacs shewing
continuously seeks improvement and entrepreneurial spirit with gentleman-
style approaches.

The French window leads the light and scenery into the conference room. The
spacious conference room has used an assembled TALK canference table
system to ensure the space layout 1o adapt to the number of meeting partiei-
pants All delicate power cables are concentrated in the leg of the TALK table to
create & clean space which can make the speakers express themselves firmly
and briefly,
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EiNjord EE#ri& it IfAntonio Scaffidi & Mads K. Johansen

Njord Chair Gives You a Big Hug

An interview with Desingers of
Njord Lounge Chair Antonio Scaffidi & Mads K. Johansen

=% kPR MA: Kusch+Coifit  Editor: Summer Photos provided by Kusch+Co
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In the distant Northern Europe, there are vast expanses of pristine natural beauty. In the summer, you can see crystal-clear lakes and majestic mountains; while
in the winfer you can see a cold, icy and breathtaking world. With its unique geolagical and cultural conditions, this land has cultivated peaple of inwardness
and humility. The Scandinavian style design has won world-wide reputation with Tts pureness, simplicity and rich thinking. The patterns and streaks with local
national characteristics can always win your heat. All this has inspired our infinite imagination about this nrysterious land. It was said that Northern European
design always persuaded people to ge back to the state where yeu are the truest and natural self. Therefore we often hear about people make good comments
about the personified colors in their designs. Perhaps the pursuit of true self is the reasons why we feel warm from these Northemn European designs.

4SRN AR AEBTRTH Antonio Seafiidi #1 Mads K.
Johansen B EIERL, Ab{IFHTENAET AR TSR
FEm . MRS HE A E S, el TRASRSF R
B o AR A ET R R FREM S ERUE,
EA#HEEEARTH, MRRRTEEHIES.
Njord fREBHRLEBMNBEFITEN— SIS RIBRTE
R T MEWAT, IR S IF AR, S TH
BT SHAEKEEE S Kuschico T RSHGDA
EZ—o Antonio Scaffidi 38T HAEMREATH SHerck,
i Mads K. Johansen B{§— KA RENT ER AR
LENFT, RN AR i1
BE MR “BRrASaik, MEiwEmaEs—
=7, AR R TR L, hhENdhEas
BESERNAEATE, EAEMITER, RERTRITHEN
B faRy,

Today we're going to introduce two younyg designs from Morthern Europe to
you-Antonio Scaffidi and Mads K. Johansen. They are the ones who are stand-
Tng out amony all yeung Scandinevian designers. Both of them were graduated
from Denmark Design School, Copenhagen. After they worked for senior
designers and manufacturers for many years, they cregted their own studio
with common views on designs. Njord chair is their jaintly deweloped product
This ehalr has won four major awards Tncluding Red Point and IF design
awards. Now it has become of the most popular products of Matsu and its
German partner Kusch+co. Antenio Seaffidi has benefited from passion-
Tnspiring Halian culture and Morthern European culture while Mads K lohansen
Ts more [ike a passionate craftsman. They both love painting and henderafting
and are always making novel things. They think that “they are becoming maore
and more versatile because they know something about everything.” They think
this is 8 good thing. When it comes to working style, they like to choase their
interesting things to get started because they think this can help them build
confidence and enable them work on their own.

2

reddot design award
winner 212
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Ef "SR AT, BIMGEEHHHEEE 7 0 B PRSI, mACKfER Niord T
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fRiPH. Scaffidi & Johansen XX HIFEHEBAEFIRE Njord, HIERR A HERHEN TR,

For the “warm topic”™ , we have alsa invited the two designers ta share their thoughts on warm designs. Njord is ane of the warm
designs recammended by bath of them. Loaking at the appearance of Njord, the large opening formed by the chair back and
armrest is like @ warm hug, welcoming you to take a seat. The textile felt and wood chosen also look warm in terms of visual,
auditery or emotional effects. This chair is light and only weighs around 4.5kg with wool and buffer cushions to choose from.
Njord is the name of Ged of the Seas in Northem European legends. He has a handsame look and always wears grass-green clathes.
He can always calm the rough seas when the summer comes because he controls seas and winds. He is thought to be the guardian
of the navigators and fishermen. $caffidi and Johansen named the chair Njord duc to its good meaning in the old legends,

& A:

Q: MATSU
A: Antonlo Scaffidi & Mads K. Johansen

A ASTE Njord BIEIREREE, RITEARRHRRERE?
Why do you choose the felt materials in Njord? How do you think of this materials?

BMEFERRNERSSHTRAAREYE: BSXEEREN. £HN, BREHEN: AKX
WA, B SRAEAERNEIRE.

We chose felt because of its many qualities; it is warm, flexible and pleasant to touch. Beside, the felt also 1s sound
absorbing and thereby improves the acoustics in a raom.

HRMEARMERITPR "R 7 EERRGNFAERNRENRIT?

What do you think of the "warmness” in design, can you share some your opinions on this theme?

"REA" RARRMNKERKRALIERE, &£ Nord B L, RNERA—EFRLERNENS
BARBMRITOEN, RIGARE. 8, JfREs ZMERERERA L. TIKEN,
Njord EEMESRITEMA—MNEEGARE, TR T, (hiaEAE— MR EE.
BA-FRE. R2nEURg, —HRAOETSETRATHEN. RTRHGATHENEEN,
EHRMBNETRR, MREFNEIPEMANRERT L,

Normally "warm" furniture would be associated with upholstered furniture. With Njord we have tried to get the
same feeling with a thin felt shell, that you normally get with upholstery. But there is also a second parameter in
the Njard chair that implies warmth. The seat shell is designed to embrace the user. In that sense the shell provides
closure and the tactile surface of the felt provides friction so you do not slide out of this chair.

MMM REY, RRARTHE?

Can you tell what s your most impressive warm design?

18 Njord Heig2ERF R4S 8 7 #85 ( Scaffidi & Johansen BIBREHE )
Njord is a chair that definitely fit the bill.
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VA - i e -}[: S4AH, B S/ EEE Nimbus SARETEMAEEMY, SRR
£ ._‘.; I\ E y ﬂ R 25 £, BTNERSDIANGS DRI, i, E—HEs

. f, Nimbus MR TIELEAFKM-SEA L, $5EELESKERT
NimbusfE B125F 4528 57 “Original” Q1 ) HOSERE, IUSFRIT i L5 E . Sy, S IR

B, EHPETREBFRPRERRFARRORENGE; FEEHE
MBI RHECA TR, Bl Nimbus A% BHHARRMERS
RORAEEE,

Different. The Nimbus Group is different from most other enterprises - and has been for over 25 years. You can see
it in a |ot of telling details. For example in the campaign 'n which Nimbus employees proudly presented themselves
as "originals™ in larger-than-life portrayals an huge advertising spaces ta take a stand en the subject of plagiarism
on behalf of their company. Or in the Electronics Inventors Club for schaal children with a keen interest in technol-
ogy: Or Tn the zero-emission delivery vehicles that run in and around Stuttgart on electricity generated by the
firm's own solar power system.

. SRS WEE M) Nimbus 841 Editar: Chengying Zhang  Qlan Peng  Photos provided by Nimbuws

Nimbus# A . CEO,
Districh F. Brennenstuhl &4,
RS e R

"BAA—ATFENER. BONAES, NS0,
amnEzeRnazn. I
]

The founder, proprietor and CEQ of Nimbus, Dietrich F.
Brennenstuhl describes the special corporate culture thus:
"Basically, we are a cheerful bunch. We are a bit wild and a
little rough around edges but we enjoy our worl.”

nimbus group

THE NON-CONFORMISTS

25 YEARS NIMBUS GROUP - A COMPANY PORTRAIT

., AFHERTERERASDNSAFEZE . SXER
105, 26160 ERATARE—EERER. SEEEAN
EHhSWRER. RHRIESETE TR BBt
MMEfTEHRNEE. EWAR. T3E, XA, BESTE.
BEE. BREE. 8T, FREERbERS. A58
CEO Dietrich F. Brennenstuhl gt 7r48 TR {E{a—ahak
B, SERGLAYH A TRt , DU AR A . W .
Ioe ik . FESE, 7N ot IR Sa iR,
"“BACSR, TRERD. SEREMBRNEERTE. £
F— XS R HENENEEREATE. RBNEMENN
WEp "

However, nowhere is the company's differentness more apparent than in its
canteen: every marning at 10 o' dock all 160 employees meet to take breakfast
together. The warehouseman next to the controller. Designers next to develop-
ment engineers. Lighting designers next to packers. Salespeople, Tnterns, clerks,
marketing experts, architerts, interior designers, eleetricians, acoustics speeial-
Tsts. Company CEC Dietrich F. Brennenstuhl is among those to take a seat at
any one of the tables in the room and he is the one wha provides the coffee
and tea, different kinds of bread, butter, chocolate spread, Jam and honey. The
walls of the canteen are adorned with a quote that sums up the company
philosophy: "I DO NOT SEEK, - | AND. Seeking is when you start from old things.
And in the new find what is already Tamiliar, Finding Ts something completely
new..."

LED e85 elhv3Esh 11

SR, RO, 20\ R
ATRAS AT~ BRAL ISR 2SS, Nimbus BEE
BT T EESFERODLRAEN, SRR~
FHHES RS AR,

EEER R THEATE. A DEEAER, BHITRIMNE
REARMEENADER, SEHBTHERLAN. RRE
BRFATHRIRA Dietrich F. Brennenstuhl &4 FiRgEies
i3, TR 2000 €E, A EET LED BoRASHISL, XER
I SERRE, MOMAERZREE, AHSIE—-BITRE RS
T O HER.

Led Pioneer And A Driving Force In Innovation

Right from the very beginning, Nimbus has been defined by the wish
for minimalism in design, a clear formal idiom and clearly identifi-
able materials. When halogen bulbs made the leap from car head-

lights to light sources for the living roam in the middle of the eight-
ies, Nimbus spotted the oppartunity for a new farmal idiom.

However, technical parameters such as the build up of heat and light
emission enforced certain design patterns that tended to make one
luminaire much like anather. This was a risk that Dietrich F. Brennen-
stuhl wanted to avoid, and 5o in the year 2000 he began to focus on
LED technelogy. This very small, very efficient light source, which
only produces a minimal amount of heat, had the potential to spark
a paradigm shift in luminaire production.

@) sEtw Paradigm Shit, EREZKBYRABSTN, HEORK
HEFES,

BN LED BoR, X2 T Nimbus ZEATR TSR
e, 50T EHEA SRSTR SR AR B3R
¥, BRIt TIARE AR R AR LA
SR Y. PIEE ARERMA, AR, AR RS AR
E.Io

Starting off so early with LED technology not only changed Nimbus's position
on the luminaire market: the early start also enabled the enterprise to go on
celebrating minimalism/purism in its designs ~ radically and with no compro-
mises: kss is mere. Less defines brands. Less is eeelogical. Less is different.
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Kusch+Co$ 5Design Districti@&

Like the Flowers in Full Of Bloom

Kusch+Co Participate in Design District exhibitions

R WU BN . Kusch+ColRfit  Editor: Gian Peng Photos provided by Kusth+Co

2013 F 6 B 6 HE 8 H Design District BLE—EWH
hy7asfT, EERBIRAN g, EfEhERRS,
AREEFECETHRE, FRAZHBITIEERS, BN
AFHEREEN—ME, K, EE— M EXENE
W80, K4 6000 ERARREE,

This year' s edition of Design District took place from 6 until 8 June at a beauti-
ful venue, just a stane’ s throw from Amsterdam -this yearly event enjoys great
popularity well beyond the Dutch borders and has grown into a premier exthibi-
tion for interinr design. |t was hested in the renavated halls of 3 former
prdnance factory, offering approot. 6,000 m2 of exhibition space. Design District
has become the favourite stamping grounds of interior design professionals.

FIIRSE SrfEfREE , M Kusch+Co RUHBE B R R S 5.
H Kusch+Co FRIEHHHSNERRREEINRRE LR
Fralk------ SR I RN, e BEET T RAM
Hig. REMEZ= FeranHugo BELIVASEE S Schober
BiEri@it. 2014 £F, Kusch+Co ¥ 8E%$5 Design District
RE, IPREHREERFAESTLER.

Kusth+Co travelled to the exhibition with a most speetacular boath, designed
by the Duteh architect' s office FeranHugo and adorned with graphic panels
created by the London-based agency Schober Design. Given the fact that we
made a very strong impression on the design-savvy visitors, we have already
marked the date of Design District 2014 on our calendar.

DESIGN
DISTRICT

HET UAKEUVENEMENT UOOR INTERIEURDESIGN
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A — AR R RN A EE
¢ Fr¥chhaEE

FIRIMAIR R
8 IFVMA ( BIRBOERTENS ) FRGHORIR, H4HEIbses 68% MARRTEFRMERNAS
BT, TA—RORESATRMURSMER, R—FROARMERITE 10 FELH5E
BARRRE T KERR.

HFRELLRKE, —A—fH “HFE" HAETEFRRET, EXRARTHSRER. Tl
HiFREN. AFEL, BRUYESNTEEFOXNCTENRGA D RRMANEH, WKL, F
BEZEREARDAZATENRTRASTERARN, 1. BIFPY. THER. REEES
PEN. BN ARSI, BEN, FiREEh R T REE R TR TR/ RN, TR,

FiREE, RTARESEE.,

Development of Open-plan Office
According to the International Facility Management Association, 68% of North American employees work in an
office with an apen floor plan or open seating.

Glokally, the move to open, collaborative work stations has been on the rise for the past 10 years, said Kate Lister,
president of Global Workplace Analytics, an international telework research and consulting firm. According to
Gensler' s study, the main reason here is to reduce real-estate costs, so that the employers can fit more people
into the same amaount of space. But ™ as you squeeze mare people in, the chances of being distracted by noise and
visual distractions increases” | says the study.

REXHASN, FANATRRYTIERESE
BEHATN. TREFRIMHLENHERES
Nl ¢TRERENRISRATHES,

“SEAF BEEM
RENEER, A eEEcl RS ERNRRE
1H? ST Gensler AFIEERE CEO Diane Hosking f-HiE,
B —RI AR ET T, iEE: Tk
BER5EERESENMNE AN EETHER, SR
FEERET—Sa N R TN T RS E R ERE
HEZEERE BT TR,

The Importance of Finding Balance

The question now is, what should we do I we want to stop the drop
of work efficiency of employees? For Diane Hoskins, the co-chief
executive officer of Gensler, the key point is how to find the balance.
She sald “Our survey findings demonstrate that focus and collabora-
tion are complementary work modes. One cannot be sacrificed in the
workplace without directly impacting the other. We know that both
foeus and collaboration are erucial to the suceess of any organizatian
in today s economy.”

I == B AT TS

2

The Balance of Design

S EXH  Editor: Wentaa Wang

KRBT “BER" MAEHE

RENRY, ERTGHRENAZTARNERSAERN ADEEEE 81 H
THEARSE A C R S TR ERBREOE SN T/ER R FIL P, Gensler Y
BRI S A A S ERERIVE 1R F R it el A I B s CRER
FWA—EEER. “HEFAIENEFRITNG, EfES TR IEENEEF
1" B E S E 18 T Trendbuero —FHRAEH RS FAOES, 18
FiE"SRDAEETE RS S, EEAFFBIMASS B RO R E A SRR
— . BE URERRHENMEERIHERAFR—REEAR" 11ER,

A "Mixed Office” as Solution

It means, workplace designers should provide a variety of "secondary” workspaces, so that employees can have the
autonomy to choose their work space based on the task or project at hand. That's why, the designer from Gensler
and MATSU often tell their clients, don’ t give up on open plan but acknow/edge that people need balance. Accord-
ing to the conelusion of a study fram the German consulting firm “Trendbuero™ |, the cellular offices will and

should not disappear, just like the open-plan offices will also nat establish itself as the ultimate salution. The more
likely office mode| in the Tuture will be the "mixed office” |, a unification of different office Torms.

WESR, hifTASHEERZERIHRS SEN R T AT
KRN REA AT ERRETE DA TE, MR
EEERMEAREREr RN, WIS SRR AR
TR S A D A R h R T IRTT  7

A, BERArTREMERNZMFTATAE Gensler R T WS
S 42013 MENADERRE ) WTHER &R ek B S5
2035 EEaSufTAN,. SRETE 1/4 EEEN A T A TR
BRI,

Today, almost everyone knows that design of workspace impacts performance, employee
engagement, and inrkvation. But haw many peaple knows that "the new offices” | which
mean the collaborative, open-plan affices are also leading to declining performance smong
workers?

This year, the world famous design company @ensler has published a new Study, namely

“The 2013 US Workspace Survey” . In the study, Gensler surveyed 2,035 "inowledge
warkars™ n fims acmss the LSA. But anby one In four operate In aptimal workplace emdron-
ments.
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A Warm Winter

Hg ﬂ%
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ey
M. SEWIy MH: heforelight, Hanna Emelis Emsting TYE®, Paul Cocksedge L{E® , Marimekko, Kawamura—Ganjavia T2k ,
Editor: Summer - Photographer: beforelight, Hanna Emelie Emsting Studio, Pau| Cocksedge Studio, Marimekie, Kawamura-Ganjavia Studio
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Warmth doesn't need to deseribe. In fact, 8 certain tiny detail may be able to render your emotion just like warm air puffed from a
cup of black tea on the table, an ukelele musie lingering from loudspeaker or a bright dress appearing from the city after dispersion
of haze during winter days. EBven without deliberate design, it has brought a warm feeling to your heart in such a frigid winter
Intentionally.

Speaking of design, quite a few designers and artists have jumped out of data criteria and conveyed some warm elements smarthy
with their observation and understanding of life. This winter, haze is in rage and cold is pressing. Warmth has especially been
longed for by people in their hearis. We have collected some unigue creativity, which are bath full of novelty and gentleness,
unfolded in 8 warm way, enabling the city in winter to be more vivid.

HAE T A{ELHE Kusch+Co SR Njord
N, ERAMEARITHERRE—.
ZBHEERTHEEFNEN, SRE
HNEERENSA? | FWNEEEN
FAEE A P28-P 29 3F Njord R
HNSR)

Mjord chair made by Kusch+Co brand, the
partner of MATSL, is one of the representative
warm furniture. How can the chair created by
Nordie designers resist against the chill?
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Ostrich Pillow, MAERFGEEE

‘“EOBERRNELAGE, WM—EEAE, ERiES
HRSEHENT." EIENEXREBERTMNIRMY Ostrich
Pillow { B2EzdE ) & Ostrich Pillow Junior ¥03LEF. X0
Rt AERS, TR, XEHE. Kienhts
{ virgin Aflantic ) ZEMERE— ) vGEt, FBBRN O
Pil: “mE ... FEEREER .. ROESHE". ERETE
B, 298, REETEEENEARR, RTE—MisH
it e RRwEASIER. — P RHHNEER, B
BT FIERA-R) Kawamura—Ganjavian TfEE; —BEH
hEREFMNEANERALFRHMNAIESE Studio
Banana Things. #£3X 4 &7 & £ & & 59 &t 4%, Studio
Banana Things ASNE. “RISEERNHE: BINX
MBI, HERIGXFIRE S "HhC A EERE, TR
FARER. FERE LRI, REE—FIAZMN
REEREIS T AR A TR SR T —AMEEFR,
ERPERENTY B EAS RS, B FEREER
#FiEf%. Ostrich Pilow WERFELNR—MISERE, EE
REMFBFABANSRETEE, APRFROEH,
Ostrich Pillow 3t =AMBRETR¥%RE. Sleepy Blue { JLEE
1% ). Sunset Siesta [ B4k ). Mellow Yellow { A% b
Qstrich Pillow Junior BHM&E W8S Berry Snooze | B
EAERALAS/NEE ). Dreamy Waves ( SFADIEN ). RBHERE
HAT LRSI,

Ostrich Pillow, Micro-escape from Office

"At an outlying street corner of Madrid, starting from a dream, it began to
deliver a sweet dresm scross the world." |t refers to Ostrich Pillow Et Ostrich
Pillow Junior pillow serics designed by Spain. This small object has been
designed to be convenient for carrying, lovely, funny and coal. Virgin Atlantic
intreduced such a small object in a humaoraus way, “shh, don’ t tell the
boss—we are dreaming of you® . It has met needs of warmth, comfart, privacy
and interest, which shall be a unique product design. It was designed by two
studios: one is Kawamura-Ganjavian Studio in UK, Spain and Switzerland;
another one Ts 5tudio Banana Things committing itself to injecting the
functional interest into development of daily supplies. The people of Studio
Bansna Things said, when the first idea came to their minds, what they thought
of was, “we all like cool small objects; we all like sleep. Why do we combine
both of them?" The pillow is convenient for carrying and can be used at home,
Tn a public place and on the way. [t means that a rest experience in the office s
e be launched. The unigue design has provided a micra-ervirenmment, in which
daily busyness and uproar have been termporally braken away while privacy and
comfort wauld not be last. A small ball-shaped object is filled into Ostrich
Pillow, which ¢an be adjusted according to needs of different people and
achieve the most comfortable position. Ostrich Pillow includes three colors for
option: Sleepy Blue, Sunset Siesta and Mellow Yellow. Ostrich Pillow Junior
series includes two colors: Berry Snooze and Dreamy Waves, which are both
warm tones helping you falling asleep.

gl

“‘RERLTE, SiCREMXHE, TMRE"

— WA

“So long as you put on it, put aside stack of documents and
take a nap® —Business Weeldy

- f i

DNPPPTEA 200 7 s idas (AR U AMANRMRL L kias

Ostrich Pillow B3t Kickstarter (50 7788, XERETE
— ARSI PR, W 2000 SEEEERE, &
8| T XGRS, Ostrich Pillow I E ¥ &8 0%
BHe®l 70,000 Bl TRIE Kickstarter ik Kewarnura-
Ganjavian BMFRBREKIELRPN— T EZRSEN. &
KRERMBET 10 RAMRERNSHT 125,094 HEHMIC
Ro RALE—xHRTEAENRTALCHNEA, Bt
BT EXASYHREENY TR, AMNSTEFHRAE
AT, BT 7 Studio Banana Things FIE7 MRS TT I
b, 2013 4F, EESREEAFR T RHRYE, MR
®EihE,

Starbed from Kickstarter (Note 1), the design of Ostrich Pillow meant it was a
project invested by public funds. Since it was born in 2009 when it atiracted
wide media coverage, the raised funds of Ostrich Pillow project grew rapidly to
70,000 US dallars. We can say, Kickstarter succeeded in turning Kawamura-
Ganjavian from a dreanry concept in his mind initially into reality. Later, it seta
record of more than 125,094 US dollars of raised funds within 10 days. It is
not only an exeiting news for the design team, but also indieates that people
stlll nged Innovatlon and creativlty In present age which slmple life |s advo-
cated. In addition to the nfficial website of Studio Banana Things from which
yau can buy, it opened retail channels around the world in 2013. It is alse
available on Taobao.com.

) R TEEMEE: www.studio—kg.com;

www studiobananathings.com

Wehalte of the design afudio:

www.studio—kg.com; www.studiobananathings.com
M. http://cassi.tachao.cam

Webalte on Taobao: hitp://cass!.tacbao.com
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“Beforelight” BIX##F before night

- WENEH, TSN

“Befarelight™ with its homophone as “

before night® —creating urban warmth before night falls

4 FANR, RHTEE A
EHABRERTET
éﬂ
Somsone sald, such a
acana with array of
lanterns way just like
the Lantem Festival In
China.

“BEFORELIGHT” R#:EBER T —Fioleetd:
HEEE, FReSERZERERaENT, TRERREERANSEHE, BAEHESE, B
EMRET FUEE— R, 1T, SRR, HRT T ERAGTEMNRIE, TIeERE,
SFREE, AR RESNEREIT W, ITEMAR RIS T R, FEwt
5%, ERTEEE, MEESHSNTER. SHHHTARERT, AR, ERE, ZAK
Pligerhak, T, wElk, S—FhRHERSENE R NEE .

LR IENSL Pittaki #598, 5—AOHRERTE RS “light Installation @ Synoikia Pittaki”, TE—A
BETEREERN Pittaki #PEMNRASITEER. HiELH, EAESANES, BilE:, B%
BEHANE— T REENGE, TEXSILARBRER AEXTME, ERERER

“Beforelight™ EBA, M Imagine The City [ #RA78#R | —Ea{EsEmR, MRESS T REHRR
B O RA SRS . EhRFHetEENSAR—#, “Beforelight”, BUE#E before
night, JEEE (B RALLARSESIEMRERATA—F ., XEMRERET R AR, eS8t |,
UHEERE, IRATEERIEREAR, B nReEN. 2% Pitki #IERZAR
Giiorgos Kez — Cristina Chevis fIiER, B2 Pitaki #RHRERNEEEEPOHE Psyri 18
AR, BRHEX—ENERENEESES, AMTEEAETLREMESE, “Synokia® ZERRHE
FRORUEN “4EE", ZAREMEEN SN E KR TR T R RS A — R —
PR ST

“BEFORELIGHT" Bxploring a Possibllity of a Warm City
Speaking of wammth, you cannot help thinking of a lamp emitting yellowish warm-toned light. In bath dark and freezing space, it
can drive off the chill in spiritusl feeling thanks to its existence, The lamp, emitting light and heat, is endowed with different
symbols of beauty and hope. In bath househeld, indoor space, public street and cutdeor space, light is required for creating. Design
of lamps 1s just Ilke design of chairs, therefore, there exist infinity, endowed with 'mited shape, individuality and possibilities
therein. Designer design for brand and design for home, Here, artists take city as @ home and design for a city, therefore, each
design is brimmed with warmth Tn life.

On Pittaki Street, Athens, Greece, this public art project is named as “light Installation @ Synoikia Pittaki® , which is an integrated
lamp installation hanging on Pittaki Street, Athens, Greece. As for the design, it is not a brand new frontier works; fo say about
concept, it contains a lot of tellable and meaningful stories behind it, which sounds warm. To talk about this project, 1t is finished
by joint efforts of its initiator "Beforelight™ team and Imagine The City. This project has been sponsored and supported by Athens
Municipality and Cora-Cala. Its name is just like the name of creative team. “Befarelight” takes its homephone 35 before night” |
homophonte puns, which is easy to make people think of a feeling before night falls. At this time, you can keep on imaging that
you can image freely: on this street, when night falls, if you have a hundred of lamps illuminating here, In which the night will also
glve some hame-llke warmth. Selecting Plttakl Street Is a speclal consideratlon of artlst Glarges Kez - Cristina Chewls as Pittakd
Street is an inlet connecting to Psyrri, the most ancient central community in Athens. The community is well known for its bustling
nightlife and gets mixed comments from the public. "Synoikia® means "neighbor® in Greek. The artist hopes to transform such a
2nne gt urban fringe Into a famlllar place Just lke a home through this project.

How did they do exactly? When the project is
kicked off, the creative team invited the local
households in Athens to donate their ald
lamps. After nearly 200 lamps and lampshades
were collected, they worked together with the
velunteers in repairing and assembling the
shabby lamps, which formed a temporary street
public art installation. For these lamps, each
one cantains a tellable stary behind, Far the
second step after completion of the installa-
tion, designer Dimitris Kapetanelis designed &
positioning sensar, which allewsd it to Interact
with passers-by and adjust its luminance. It
was said the installetion’ s debut had stiracted
a great number of visitors in spite of rain.
People held up their umbrellas ta appreciate
such a warm lighting. Perhaps, they brought
their families or friends to lonk for their old
lamps donated, told ar were told about the
stories behind the lamps. Today, such 8 project
which is not big enough launched en Pittaki
Street has ignited the inspiration of a small
storekeeper on Sassenstraat Street in Zwolle,
Holland, He appealed to people in recreating
this installation and conveying its warmth to 2
new place once again. This installation has
referred a project named as "Under a different
light™ held an Thessalonild Street previously.

Q Hanna Emelis Emafing 3T psistool
SHARE .
The webslte for Introdustion of
petstool by Hanna Emelle Emsting:
http:/fwww.hannasmsting.com/petst
ools.html

T BT, Pitakd SACERNNEE—R, o9 T a2 A M,
Under tha mantle of night, Pitteki etrest has magically lightanad up the
hearts of passers-by.

REEFEE? MEFEnRteE, SfEEIGERRILINH
EREGHR-PNELTR, FERRETHE 200 SATRUTR
B, tinfxEEil—2, SRENTERSSERa%s,
TR T B AR S A E AR . 3T R EATRIE,
F—ENWEHR TR — R RN, YRR
B4, ERRIHE Dimitis Kapetanelis 2938 H—4
EARR, RSN AEEER, HEYHRE,
3, FEERITOENERER TN, ERAMNERE
FRRaleE, MRS hERBSRCEMARLT, hiff(il
SHEM R AR E AR B OB RERIRLT, mabIs
#, RERITIAVHR— BTSN, MR REFRM
Pittaki SRR BN AR T EEFZEFRYN
Sessenstraat #E—REEARNRR, HSBARGEN
PETRTER, BXOSENEBEMRES T — e,
HAEESE T Beforelight HAEE Thessaloniki SHE2E44
22 “Under a different light® { ZEABERLTET ) MH.

o 1970 48, B R EE AR N Fuwo
Ishimoto FFEAT Arik, EABERHMAEE
EAIIA, HERETE TR,
In the 1370s, the brand has cooperated with
Japanese designer Fujiwa Ishimoto again,
Introdueing Japanese pattern wlth calors Tn

a gentle manner and striking new expres-
sion and individuality faor the brand.

2 04, RREERIE—MeE. RiREEE

B
Teday, the brand is representing an attitude
of cheerful and positive |ife

QD marMEKKD B
htips Jfwww. marimeko. com
Officlal webstte of MARIMEKKO:
https ffwww. marimekko.com

MARIMEKKO, FE—GXirisar
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ERE--H i, TREXE, RNASREHEEESENE
¥, PUbREBAMAGR. BENSERETNFETILABRA
AP RGETIEEE, MARIMEKKO FEGAERDEST, ¥
BRET . ©REHFZ, TRENLESSETHNR
tRE, ERTAAeEPNEREE, KEXREANbis
AN TFEAREA IS TR A MM 58458, 1951 48,
#HAA Armi Ratia SR “BEE KESATE" AN,
RSN RRE, BTRARESE, &Y
iR —it R AR A, FRESR A RNGHTE,
B TSRA MARIMEKKO, EiAEFER2EhRE "B
BT MRE. RE—1ETHHADBRERMNER,
Armi PRREHEARRREIS., RESIEERTIN, FEH2H0
BT—EBeRNEdR, SINTAMNYTERSEER, BE
BEENEEAENER, XA RMEEARRE, BAT
. ik, MARIMEKKC H'T 5 oHieMmEER, B
PIEEMERR, FRER T RN KR, BERAR,
REGHSNZEASHEHM> RS, RATERE:HMNE
EHRRE,

MARIMEKKO, Initiating a Revolution of Color Healing

| remember the director of MARIMEKKO once said: In Finland, perpetual night
phenomenon will appear in winters, By rigid winter, the natural weather is
fairly severe and everything around looks gloomy. In this case, we long for
bright colors for soothing people’ s souls. The chilling climate has deepened
the nerthlanders’ favar and yearns for splendid scenery. The sunlight design of
MARIMEKKD has exactly satisfied them. It came from Finland and was honored
to be & design brand of national treasure class. It is good at spesking with
eulors and images and conveying the simple and natural life of the Scandina-
vians in a bold and delicate manner. In 1851, the founder Armi Ratia upheld the
spirit of “be a dreamer and out of common forever™ . After the small dyeing
mill she ran failed, she plunged herself into fashion field, At that time, she
worked together with a group of young desigrers in Finland and continued her
own textile process, which resulted in emergence of MARIMEKKQ. The name
means “skirt of Mary” in Finnish. |t s a brand about textile printing and colar.
Armi cherishes an intention to bring the most unique and ariginal printing to
the people in the world, set off 8 color revolution in Finland and introduce
penple ta long for color and infinite inspiration for beautiful rebellion and make
such a brand against fashion be a fashion. Gradually, MARIMEKKD has
possessed its unigue dyeing technologies, creative patterns and color design,
started Tts develepment of a series of products such as mugs, kitchen wtensils,
hene textiles, bags and so an and become a lifestyle brand with distinet prope-
sition.

BEaRME AT RAREHE, ErERAENRSES
% . FERRMEEREARY 1980 £, Armi XABRHFEM#A
HREER, TEERITP Maja XREFB, RE 1964 £
IEPRRH T SRR ERREM UNIKKO BREREER, 14T
BA'T MARIMEKKC MEIBHRE. 1970 £, ABX5H
ZRiHE Fujiwo Ishimoto AT &4k, mASEENNEER
#HRIIA, hSERETGH TN, BTAERT
FHRRE, £ MARIMEKKO SIHERTRSM, M3rabail
e, WMARFEE AR, 4FEM Marimekko E2REFIE
1000 A HHR. ECAERE—FRT, [B—15H, TR
—MigREREER, —RRRNESAR. SR, B
FHET MG HTEERNTE, FEHhEEHEA
BB M AR TRBNSR, TREXEERER
1S HEER.

In early times, the brand has been seeking a lot of flowers as embryonic inspi-
ration of pattern creation. In the 19605, a golden age for the brand, Ami boldly
put foreard no use of flawer pattern any longer. The veteran Maija made his
bold rebutting. In 1964, he created the most representative UNIKKD poppy
pattern for the brand. Now it has been a totem sign of MARIMEKKD. In the
19705, the brand started its cooperation with Japanese designer Fujiwo
|shimoto, introducing Japanese pattern with colors in a gentle manner and
striking new expression and individuality for the brand. The essence for
creation of MARIMEKKD lies in seeking inspiration from nature sinee there are
unigue mountains, forests, lake water and field scenery. Today, Marimeldo has
neary 10,000 retailers in the world. It is not a skirt or a product any longer but
a delightful life attitude and a positive life style. |ts success is ariginated fram
its diversified innovative design and high guality processes. Its intense appeal
has brought a cheerful expectation while happiness has exactly been a luxury

we have been pursuing throughout our life
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“Hanna Emelie Ernsting” &3 &XKR,
RETRMNHYFRENERBERREZRESR
AR,

—-Das Kunstmagazin ZAR &

Sitting furniture designed by “Hanna Emelie Ernsting™ has met
our Increasingly growing demand for Intimscy and sense of
relief In household life--an art magazine Das Kunstmagazin

Q Hanna Emelle Emsting 58T petstool 2R -
The wabsita for Introduction of petstool by Hanna Emelle
Emsting: hittp faww. hannasrmsting.com/peatsiools. hirml

PETSTOOLS, BxRHHN—/BERIER

Hanna Emelie Emsting, B—&RESNER LS, WA CHKNERAME, B T—
+EFNHRES. ZRFIEESTHEIHE, Hanna ZEEART —1ME%: FIN, ELLA,
DAISY, ERNl. BN EIEBEEHET —MEEX FENMNEE, Hanna FRETMN—1TRE. 1R
ERFIAMIMN 2013 EEE DR, RELASEN \ REREFAHHS, THESEEXEEEK
DYM B S E—H 34820 "PETSTOOLS™ st M —R ol i@ T AR e E,
BEPMATIERE, FE—SHSmiRiEE, MEREREEAN, AiEEEsmimEsing
BRAR KRS —ee i, — 2 iR, BUeRRITRAR TIXEER. HEETRS,
ETRARTES—IES "E", FTENARIHERE, $4ENTEERUEANER
et b3k, PUFNRRAVE RIS FRRE, i1 LA TSR TR TESE, MRS nnE,
HEHETER b, REEERfEHTER, RN R EHRET.

PETSTOOLS, a little warm conceit for home

Hanna Emelie Ernsting is a German female designer with American citizenship, who has designed a series of footstools from a
female perspective in a skilled and unique way. This series includes four footstools, which have been named by Hanna respectively
as: FIN, ELLA, DAISY and ERMI. Since =ach one has a |ively and cartoon animal shape, Hanna called them a family. Since their launch
in 2013, the family series footstoals have wan the favor of numerous indoorfhome media, especially its debut in Bedin DYM exhibi-
tion, the so-called “"PETSTOGLS" have been overwhelmingly favored by media, unique design hotels and housewives. They are
attempting to create a new home experience, which contains a little bit of indelence, humar and kindness. PETSTOOLS can meet
their requirements exactly. To place them at home, they can serve a5 a temporary "zo0” far kids, The childish design has extended
the functlon of faatstasls to refreshing home decoration. Faur warm ¢loth calors and materlal seleetlon have added with uncom-
plicated and flexible shapes. While you are fatigued, placing your feet on Tt or leaning on it for warming, praving it to be a design
full of warmth

Fane, BARENFNRT TR, AUENTMER
ERFERER, Hanna REECKERN. BRERTE
g B — e, SRR M EFESRAERY
B, FHU—SRHERMR, SERONN, IHREEDE TNk
Ehm. it LS MBI, B
HTRERKHT IR, LIRS B o e
% ITMRIGRRARR. B, ILASERRRE
RAMEGR, RPN ER, hif=fRntan
AL &,

What is interesting is, due to flexibility, the soft cloth can be made into differ-
ent shapes. Hanna has vividly endowed each shape with @ mand by her own
imagination and enabled them to be home partner with sense of life as if they
have been accompanying and interacting with you, making you more relaxed
while crouching in sofa. In design, metal feet are matched with concise animal
shapes. The pets’ shape can also arouse your enthusiasm to puppies and have
a |ove tendency to them. For this series, the cloth is woven with gentle and
thick fabric which you want to touch and hug. Among others, the key material
is cashmere, which s produced by traditional cashmere knitting works in the
Netherlands.

—iFH, RARBOSAHER BBk
RATNERREBENEL LR, RTE, BUE, GREE, AMHELTRAEHERTS
PBERE, EMEMAH, EE—MRRBERT RS, FESTRTFLN. EERKIGH
BROARSSBATRD, TEHSFNERBETTHERRGR, AT
B, WG, — ARG WIF| IR TR, MASRAIR, RIAZA
RN, TAAGRFAAMEANERR, EREAMENN. TEESERENRNTIN
LB, SEHNHTBESETS, BESHORIER, MRS SRS AR,
SRENEATROTTHESASTOBRKE, BRTARRTWEE. KN RRES7,
REMERTRARNAEORE, FERFNAH, ESREGHHRIS, BEETHAES
EEEFOE BEEARLRESS, RERDI RSB

PETSTOOLS, A Little Warm Conceit for Home

Nowadays, we often complain that high technology makes people indifferent In canteens, subway and waiting rooms, people are
always refreshing the screens in their hands. Face-to-face conversation and even a smile have become a luxury. The public service
advertisements calling on setting aside smartphones and computers and returning real world exchange have been found
frequently, but it seems that there exists an inevitsble trend that the faster science and technology develop, the longer distance
among peaple. Once, a cafe has been commended by numerous media and exclaimed by lots of peaple for its advacating not to
affer WIR, indicating the most primitive and simple emotional needs are still being longed for by people. Howeser, in such a main-
stream business community with focus on consumption, multimedia design has emerged accordingly. Moreever, such a business
demand has spurred a great variety of novel and fresh design. The multimedia technical approaches are widely applied to strive for
which one is most amazing and which one is most eye-catching. This is a good direction for improving the brand” s competitive
edge and satisfying the attempt to create urban events. However, besides this, can multimedia design have more levels for expres-
sion and take anather simple way of emetion in addition to service for business?

Paul EXMERPRIE: “WRHERERHTHTHILARLEE, BESNNANZIR
N, EREFARNHRTES".

For this works, Paul said, “design of hi-tech installation may make it difficult for people to get close,
but it can bring the science and technology inte warm real life by virtue of touch ameong people.

Q Link: P28-P29 %45 Njord 325+ Antonlo Sceffidl 1 Mads K. Johansen

BRINTERXEMBIE, R, EEREN Y
8", BENREBNETRBRH PAUL COCKSEDGE
FERARRZ, HZTHRTHA “KISS™ R, PAUL
COCKSEDGE M@ BN, BylEFEnapMa
R, MERIAEERAARBARMTTES. WA
5. BEHN ‘KISS® ¥EEERE NP MRENETH,
RABHE—ARANEAWFOSH, fRERHHNAMN
ERESESTH FN—MERERNESE, NEARE—
BiE, BiARNERRefoiEaR, ERERIFHER
o RE—PELRREEHHE

What is interesting is, due to flexibility, the soft cloth can be made into differ-
ent shapes. Hanna has vividly endowed each shape with a mood by her own
imagination and enabled them to be home partner with sense of life as if they
have been accompanying and interacting with you, making you more relaxed
while crouching in sofa. In design, metal feet are matched with concise animal
shapes. The pets’ shape can also arouse your enthusiasm to puppies and have a
leve tendeney to them, For this series, the elath is woven with gentle and thick
fabrle whieh you want te touch and hug. Amang others, the key materlal Is
cashmere, which is produced by traditional cashmere knitting warks in the
Netherlands

FRE 2013 FEEERELRF, LEimRihdilT PAUL
COCKSEDGE T E#, # KISS M HESE Xl
R P REENE HE, PAUL COCKSEDGE #BXE
T —A 18 KR, FIRE 200 4~ LED F135R4, B
LN 8 BABRSER, B EER N BTt ak
HTRENER AR, WE1 TSR PAUL FREER
PERERNRIDX AR, EEEERNMRA Y TRLRT
FIEE, NESREBNAROREST BREREEANE,
HUREERTEEH. RERL A TR RA KAERES
A EEST, EYHF . EiEh S AEhTRRERTLE.,
FRREBBXAEENY, B ERRRE R, Paul
EXMER PTG RS R TTERTHEIEARR R,
EEIEE A2 EEE, EEErAREANBIREE".

On the occasion of the coming 2013 Christmas season, Shanghai Xintiandi also
invited PALL COCKSEDGE to come to Shanghai and implant KISS design
concept into the most bustling commercial community in this flourishing
modern metropolis. PAUL COCKSEDSE put up an 18m-high Christmas tree in
Shanghai Xintiandi, which was decorated with nearly 200 LED lamps. The
project took B weeks before completion. Its huge volume and height have
beeome a new temperary landmark undoubtedly and attracted people ta stop
for appreciation, PAUL used this tree not only for scasonable design but alse
for exploring and expressing the most pepular topic at present: the tie between
technalogy and affection. This tree, combined with cutting-edge sensing
technology, seems to be a magic in a flash. 5o long as two persons, regardless
of relatives, friends or spouses, walk to the tree and kiss to each other, the kiss
action will trigger the lamps on the ceiling and the magical tree would sense
the warm kiss and lighten up the entire tree in the twinkling of an eye. For this
works, Paul said, "design of hi-tech installation may make it difficult for people
o get elose, but it ean bring the seience and technology into warm real life by
virtue of towch amang people,

Q) PAUL COCKSEDGE B3t T syt
Official website of PAUL COCKSEDGE® s dasign studio:
hitp:/fwww.pauleockeedgestudio.comizh/

€ P PRRRSOR Nz R T MATI (B E WL R T
il or s (N
Tha “Kissing Tree”™ plarted at Shanghai Xintiandi has also invited Quo Tao
and his son who are popular in the TV program “Where are we going,
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White Gazebo
along the Coastl
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Statoil Regional and International Offices

§P8. &M M Ivan Brodey, Luis Fonseca, a-lab Project
Editor: Luolue  Photographer: van Brodey, Luis Fonseca, a-lsb

1A 4% Project: _
EREE DA T EHER AR
Stetoil Regional And [riemetional Offses

| BiEHdt Project Address. RRE 1R/EH

1 Famabu, Norway

% TEEHA Projsct Area; 117000m A%

HiHH ] Competition; 2008 £
e Complstion: 20124
a-lab MEWWEEFEM, hip:/fa—|ab.nof
Tha web rita of a-Iab architacture affice;
http-ffa—lab.nof
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The new Statoil regional and international offices at Fornebu 1s result
of an open competition won by Norwegian architects a-lab in Febru-
ary 2009, with completion of the building the autumn of 2012,

The new Statoil' s Regional & International Office Building is
consisted of five similar modules. Each three-story module is 140m in
length and 23m in width and overlaps with another. The modules are
facing different directions to ensue best indoor lighting to get a look
view of Oslo Fjord. It is like a gazebo on the coastline with a com-
manding view of all the scenerjes,

: mm |E2.'II| BE_Bizd
L% % A Y
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ARMaERESMERERRE K
HBFRAE ARE, EERERK
B e B AR o A ARG B
MAENTER, SRR —
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The elegant white preset outer skin has
gluminum coating. The twa ends of the
lang madules are painted in black with
the appearance of a sunshade grille
made by black and gray glass. You might
get different levels of transparency on it
from different angles.
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Commerclial Complex with Breathtaking Natural Beauty

Statuil is a Norwegian energy producer, the 57th largest company in the world by revenue, with abaut 30 000 employees in 37 countries. 2500 of these now work
in this unique office building,with a spectaculsr view over adjacent park areas and the fjord of Oslo. The iconic structure seeks to reflect Statoil role as an innova-
tive and Internationzlly pioneering petraleum company as well as giving a rew identity and pulse to the lacal emviranment.

FRAhR SRR ( EEE ) 2ENUEREN, BEFESRERTHXAOMENY, NESl. £ 8ns
R, B AR EEYUR R RN RN S B RN BRI AR, EARIEEER. Rk,
BRSNS — 65,000 H17,000m2 @IS, FEEMAERFHTE AR,

The Fornebu area, a previous site for Oslo main airport, is undergoing a radical transformation Tnto an urban area, with commercial and residential buildings and
public recreation areas. A key challenge of the design was to balance size and architecturs| expression with its surroundings, whilst at the same time introducing
new impulses that enliven the park and commercial arca, More specifically: how does ane design a 65.000 { 117.000m2 commemial building complex to make it
hlend with the idyllic shoreline of Fornebu?

FREFRHEHHARS T EWRRARD R ANFRNAE
FESURER AP . S ARREEENIS
MNEEEEGAED. SRhENIMENDANIRIEE
HETR. BIHHESH T RARREENRIME, ARE
ROLT SEREYR .

A large part of the site has been transformed inte a publicly accessible park and
promenade along the fjord. The new office building stands on the site of the
old airpart multi-storey ear park. The structure cansists of five offiee lamellas
of identical size, stacked on top of each other. The cancept minimizes the
environmental footprint of the building and gives a generous amount of space
to the park.

y

140m, 3 23m. BWBNAMF—, MNEBRENSENELE
R RSURRE R ER

EAR, AFFES "B F ERTERASMET
R, SIPERTFRERN, AFRAXEHREREE

o e L A BB R e R RAF AR e
RAATTT7757757 50

o 7 0. Modular Construction

R Each lamella is 3 stories high, 140 meters long and 23 meters wide. The
modules are oriented differently to optimize Internal daylight conditions and
views tawards the flard landscape.

i

R Tl

il -Jii L

Inside, the modules create a communal atrium, with an urban plaza connecting
many of the soclal functlons an the ground floar. The deslgn Is rooted In the
democratic principle of bestowing all users of the building with excellent work-
ing conditions that include stunning views and good light conditions.

T F B

KSR A T Bd TR ARSI R, LR
HEERE AR TR SL 30m, REEBERRESIE
WP EAREE O R, BE T RSN,
IEEEAS 1,600 MEAMTE, FSE—HbwS, Wi
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Seamless Superstructure

The building design draws on the oil industry own construction forms and
techniques, The steel superstructure enables the different modules to cantilever
up to 30 meters. Escape stairs and services are concentrated in four giant
concrete cores, which also stabilize the superstructure. The fade consistes of
about 1,600 prefabricated clements with integrated windaws, insulation and
solar-shading, a highly energy efficient solution with ne visible fixings in the
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Propeller-shaped Glass Roof

The central atrium is covered by a high-tech, propeller-shaped glass roof, the
first of its kind in Scandinavia, The geemetry can be described as a soap-
bubble? Finding the smallest surface area to close the volume between the
modules. Considering the extra weight from snow, this construction was one of
the most complex challenges of the praject.

AR AR SRS
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Friction for Innovation

A communication tewer in the communal atrium is the centre of the building
social life; everyone passes through the atrium to and from work. In this way,
spontaneous encounters and exchanges are fostered, which are very desirable
for an international knowledge-based company such as Statnil,
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Flexible Solutions

The office bullding has 2 high degree of flexdbll-
ity to ensure that it can easily be adapted ta
changing future needs. A specially developed
ceiling allows warkspaces with separate units as
small as 3x3 meters, each with access to power,
sprinklers, ventilation and lighting. An interior
almuost free of columns makes it possible to
easily adjust the number and size of worksta-
tions and meeting rooms according to a project
or the tenant shifting needs,
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Cost Effective

The characteristic building is highly cost effective and has a caleulated energy
use of just 103 kWh/m2Jyr. This is achieved through several methods, including
using heat from the remote centralised heat source, 85% energy recycling and
of course a well Thsulated and alrtight skin: The triple-glazed fa de panels have
an u-value of 0.6 and the air tightness of the construction aids reaching the
very low energy consumption figures for the building.
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Fruitful Dialogue

Thanks to thoraugh planning, advanced BIM madeling and a fruitful solution-
oriented dialogue, the team of the architects, elient and owner, construction
companies and all subcontractors were able to complete the complex design on
schedule. The construction of the building above ground was campleted in less
than 20 months, with a total of 2500 people from 30 countries having worked
on sTte. Due to the very short construction period, most of the building, includ-
ing steel and concrete superstructure, Tacades and glazed structures, was
prefabricated off-site. Northern Europe biggest mobile crane was used for the
assembly of the steel trusses. The result is 8 building where the owner, contrac-
tor, architects, construction companies and user of the building hawve all
expressed great satisfaction with the project.
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The beautiful paradise reborn from the war

. TR ER.
Editor: Wentaa Wang  Photographer: Charks
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Saipan, a tropical island, is located in the
western Pacific Ocean, covering around
19km in total length and has less than
60,000 permanent residents. Since the Big
Maritime Navigation Era, this coral island
with a slim and long shape in north-south
direction has suffered many mishaps. Over
the past 500 years, it has been dominated by
Spain, Germany and lapan respectively.
Finally, in the 1280s, it became a territory of
USA through a referendum.

It is believed that quite a few people have an
impression on Saipan Campaign, the
so-called “most raging battle® in the
US-Japan Pacific War during the World War
1.

FRTHME, EEHBFINNARIERE
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Saipan is different from ather islands. It not only shows you beautiful nature scene but also
narrabes the stories ower the past years, The traces [eft by the Pacifie War has become
Seipan’ s ancther kind of beauty. Though B3 years have prased since the end of the war,
penple @an easily find the war remnants. However, more and mare people come here nat far
bt it pogoril e i b
bireaze, gzure sky and ses. They can comfortably walk n slhvery sand and dlve amony the

coral recfs leisurely. Here, vou can feel its beauty as if everything under the heaven is
pardonahle.
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Banzal Cliff

It is a base of Japanese troops in Saipan. In 1944, for the purpose to protect
them frem capturing by American troops, thousands of Japanese soldiers and
civilians, together with their wives and children, jumped off the cliff ta their
death while chanting "Tenno heika, banzai® (Long |ive the emperor), hence, the
cliff is named as "Banzai Clif™ herefrom.

For mourning the Japanese soldiers and civilians wha committed suicide here
and also reminding peaple on cruelty of war, Japan mounted a memarial
paguda and peace monument beside the liff. In addition, thousands of
lapanese people come to Saipan for mouming, worshiping and comforting the
soul of the deceased every year.
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The Grotto

Located en the northeast of Saipan, the Grotto
is a natural cave connected with the Pacific
Qeean, which is honored as the world” s Ne, 2
cave diving points by Skin Diver Magazine. The
formation of the Grotto is due to ses water
whith erades deeply the limestones around the
cave for years. The grotto is tens of meters in
depth and connected with open sea through 3
vraterways. When the sunlight shines down the
depth directly through seawater of cave, the
seawater flashes with opal blue and presents a
tranquil, mystical and sumptuous attraction
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Managaha Island

Reputed as "a pear| of Saipan”™ , Managaha Island is located in apen sea on the
west of Saipan. In local language, "Mana-Gaha™ means pearl. The isle with only
1.5kam perimeter is titled a5 Managaha Island due to the Pacific War. It was said
that this isle was mistaken as a warship by U.5. military troops when they
bombed the Saipan, but the "warship® did not sink even by repeated bombard -
ment. Later, Tt was found te be an isle, hence named as Managaha Island,
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Our Partners

Burkhardt Leltner constructiv
GmbH & Co. KG
Breitwiesenstrasse 17

70565 Stuttgart

Germany
www.burkhardtleitner.de

Holzmedia Germany GmbH
Head Office and Showroom
RathausstraBe 61
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www. holzmedia.de

Nimbus Group
SieglestraBe 41

70469 Stuttgart
Deutschland

www. nimbus-group.com
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Postfach 1413, D-32328 Espelkamp
www. planmoebel.de
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Wittmann Franz Mabelwerkstétten GmbH
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